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01 
 ITALY'S LAST 
KING
A vespa is an Italian-made 
motor scooter that many people 
ride around busy city streets on.

 06
 PIZZA 
WAS 
INVENTED 
IN NAPLES
Pizza gets a 
mention as 
early as 10AD. 
But modern 
pizza was born 
in the 1700s 
and it 
originated in 
Naples.

05 
 FOUNTAIN OF 
CHARITY
Tourists toss around 
€3,000 a day into the Trevi 
Fountain. This amounts to 
roughly €1,000,000 every year, 
which is all donated to charity.
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 02
OFFICIAL 
RESIDENCE 
OF THE 
POPE
Michelangelo 
completed the 
Sistine ceiling in 
1512 and today 
the Sistine 
Chapel is one of 
the world's most 
visited 
monuments.

 03
CHRISTOPHER 

COLUMBUS WAS 
ITALIAN

Columbus might have 
sailed under the 

Spanish flag, but he 
was actually Italian, 

and born in 
Genoa in 

1451.

 07
YOUNGER THAN IT’S 

HISTORY
Italy has one of Europe's longest 

histories, yet it's only been a 
country since 1861. After 

Roman times Italy divided 
into a collection of 

sovereign states and 
remained that 
way until 1861.

 04
SEA SURROUNDINGS

The Italian peninsula is 
surrounded by five seas 

(the Adriatic, Ionian, 
Tyrrhenean, 

Ligurian, and 
Mediterranean).
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OUR COMPANIES 
BELIEVE IN THE 

SERBIAN MARKET
FABIANA URBANI

Head of the Economic and Commercial Office, Italian Embassy

Together with the other 
participants in the Italian 
System in Serbia (the Italian 
Trade Agency, Italian-Serbian 
Chamber of Commerce and 
Confindustria Serbia), the 
Italian Embassy will continue 
to do its utmost to deepen 
the economic ties between 
the two countries despite 
challenging times we live in
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  EXPORT
Serbia mostly exports 
cars, leather footwear and 
metals to Italy. We have 
also registered a small 
increase in the export of 
maize and wheat.

S
erbian and Italian cooper-
ation is extensive and 
keeps growing. In her in-
terview, Fabiana Urbani, 

Head of the Economic and Commer-
cial Office of the Italian Embassy in Bel-
grade, speaks about both Serbian and 
Italian economies, trade between the 
two countries, renewable energy and 
future cooperation. 
 
The recently signed contract with Stel-
lantis, which stipulates the produc-
tion of electric cars in the FCA Ser-
bia factory in Kragujevac, is certainly 
the largest and most important pro-
ject not only in Serbia but also in the 
Western Balkans. How much will this 
project affect the development of the 
Serbian economy?

We warmly welcomed the announce-
ment of the agreement between the 
Serbia Government and Stellantis, stip-
ulating the production of a new model 
of an electric car at the FIAT factory in 
Kragujevac from 2024. This is a crucial 
investment for several reasons - it will 
be a driving force behind the econom-
ic relations between Italy and Serbia, 
since a brand new FIAT vehicle will be 
produced in Kragujevac, it will put Ser-
bia in the centre of the European revolu-
tion for smart and sustainable mobility, 
it will contribute to the country's green 
transition and decarbonisation, thus 
helping reduce air pollution, and last 
but not least, it will create new jobs and 
expedite the development of the infra-
structure required for electric mobility. 

At a regional level, the above-men-
tioned contract will support the promo-
tion of a smarter and cleaner transport 
network and the coal phase-out. It will 
also raise awareness among the West-
ern Balkan citizens and to help meet the 
environmental targets envisioned in the 

European Commission’s Green Deal, 
which estimates that a 90% reduction in 
transport emissions is needed by 2050 
in order to achieve climate neutrality.
 
The value of trade between Italy and 
Serbia exceeded EUR 4 billion last 
year. Will such a trend continue this 
year too, given the crisis caused by the 
situation in Ukraine?

Indeed, in 2021 our bilateral trade hit 
a record 4.1 billion euros, more than 
in 2018, when it stood at 4 billion eu-
ros. The trend for the current year con-
tinues to be very encouraging - in the 
first quarter of 2022, the trade has al-
ready reached 1.1 billion euros in val-
ue, a 19% jump compared to the same 
period last year. Italy continues to be 
among the biggest foreign investors 
and main commercial partners of Ser-
bia. Our companies (more than 600, op-
erating all over Serbia in almost every 
economic branch – from banking and 
textile to agrifood and high-tech) con-
tinue to believe in the Serbian market 
and keep investing or expanding their 
business here. 

Despite the uncertainty caused by 
the war in Ukraine, as well as the glob-
al disruption of supply chains, we are 
confident that this new external shock 

could become an opportunity to fur-
ther boost our economic relations, es-
pecially by tapping into the potential 
offered by the near-shoring trend and 
by using the tools created by the Italian 
Government to support internationali-
zation, i.e. the Pact for Export launched 
by the Italian Ministry of Foreign Affairs.

Together with the other partici-
pants in the Italian System in Serbia 
(the Italian Trade Agency, Italian-Ser-
bian Chamber of Commerce and Con-
findustria Serbia), the Italian Embassy 
will continue to do its utmost to deep-
en the economic ties between the two 
countries despite challenging times 
we live in.
 
Italian exports to Serbia increased by 
more than 20 percent in the previous 
year compared to 2020. What does 
Serbia import the most from Italy?

Last year, 8% of Serbia’s total imports 
came from Italy, which was the coun-
try’s second-largest supplier. In the first 
quarter of 2022, Serbia imported 609 
million euro worth of goods from Ita-
ly, an increase of more than 20%. Ser-
bia mostly imports machinery, vehicles, 
textiles and food. We are very proud of 
these figures, which reflect the extraor-
dinary performance of the Italian ex-
port worldwide. Indeed, in 2021, we set 
a new, all-time record for Italian export 
- 516 billion euros.
 
Which kind of goods can Serbia ex-
port more to Italy?

Serbia mostly exports cars, leather foot-
wear and metals to Italy. We have also 
registered a small increase in the ex-
port of maize and wheat. Serbian ex-
port grew by 17.3% (from 423 to 496 
million euros) in the first quarter 2022, 
so the trend is very positive, both when 

LAST YEAR, 8% OF 
SERBIA’S TOTAL IMPORTS 
CAME FROM ITALY, WHICH 

WAS THE COUNTRY’S 
SECOND-LARGEST 

SUPPLIER
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it comes to import and export. On the 
other hand, Serbia is still little known 
in Italy, and this is a pity because you 
have great tourist potential, as well as 
great historical and artistic heritage. We 
also share a lot of cultural ties. For ex-
ample, I am from Rome and I was im-
pressed to discover that as many as 18 
Roman emperors were born in Serbia, 
with Constantine the Great being the 
most renowned.

I am confident that some of the lat-
est events, like the participation of Kon-
strakta in the Eurovision song contest in 
Turin or the European Capital of Cul-
ture projects implemented in Novi Sad, 
will help bring Italians even closer to 
our Serbian friends.
 
A workshop titled ‘Belgrade - Invest-
ment and Development Opportuni-
ties’ was recently held in Rome. What 
opportunities does the capital of Ser-
bia offer to companies from Italy?

According to the ‘Business-Friendly Cit-
ies Perception Index’ made by Emerg-

ing Europe, Belgrade ranked first as the 
city with the biggest economic poten-
tial. Indeed, most of the Italian compa-
nies in Serbia are concentrated in Bel-
grade thanks to its strategic position, its 
favourable and dynamic business envi-
ronment and qualified workforce. Nev-
ertheless, Italian enterprises operate all 
over the country and in a wide range of 
sectors. Also, our Embassy has been re-
ceiving a growing number of requests 
from Italian entrepreneurs interested in 
investing in this market, not only in Bel-

grade. This is another proof of the deep 
and sincere friendship that binds us.
 
A greater focus on renewable ener-
gy and digitalisation as investment 
opportunities has been announced. 
What specific projects can we imple-
ment in these segments?

We aim to actively contribute to the 
green and digital revolution that is tak-
ing place in Serbia. Renewables and IT 
are key sectors for our future bilater-
al relations and Italian companies can 
share a lot of expertise and know-how. 
Let me just mention Engineering Soft-
ware Lab, an Italian company that has 
been present in Serbia since 2014 and is 
now planning to further expand its busi-
ness here, or Fintel Energija, which has 
recently started constructing its fourth 
wind farm (together with MK Group) in 
the country. I would also like to under-
line the Italian commitment to sustain-
able and smart agriculture, as shown by 
the large-scale participation of 24 Ital-
ian companies in the International Ag-
ricultural Fair in Novi Sad, in late May. 
Lastly, Italy contributes more than 53 
million EUR to the CEI Fund, mainly 
providing grant-type technical assis-
tance to EBRD projects in the segments 
such as sustainability, energy efficien-
cy and digital transformation.
 
What kind of economic cooperation 
between Serbia and Italy do you ex-
pect to see this year?

Our commercial ties are historically 
solid and our economic cooperation is 
very well rooted, intense and diversified. 
Moreover, the Italian business commu-
nity is well integrated into the local com-
munities and it always aims at contribut-
ing to their development and prosperity. 
At the same time, we know that the po-
sitions we have occupied so far should 
not be taken for granted, which is why 
we aim at taking our strategic partner-
ship to a higher level, investing in new 
sectors and increasing the opportunities 
for mutual business. Also, the resump-
tion and more frequent direct flights 
between the two countries will help. 
We want to further enhance mutually 
beneficial economic cooperation and 
strengthen our strategic partnership. 

OUR COMMERCIAL TIES 
ARE HISTORICALLY SOLID 

AND OUR ECONOMIC 
COOPERATION IS VERY 

WELL ROOTED, INTENSE 
AND DIVERSIFIED
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A
s the new president of the 
Italian-Serbian Chamber 
of Commerce, Annino De 
Venezia introduced him-

self talking about his focus in econom-
ic cooperation, what unites Italy and 
Serbia, progress and about the event 
Made in Italy which Serbian people re-
ally love.

In January, you were appointed the 
new president of the Italian-Serbian 
Chamber of Commerce. Which as-
pects of economic cooperation will 
you focus on the most?

This is a very hard historic moment. 
Everyone knows that some business-
es are facing a big trouble because of 
some important increasing cost: raw 

ITALIANS LOOK AT 
SERBIA WITH INTEREST
ANNINO DE VENEZIA
President of the Italian-Serbian Chamber of Commerce

We, CCIS, are planning some important missions to Italy in order to let Italians and 
Serbians meet around a table of possible business

SERBIA OFFERS A 
WIDE RANGE OF 

OPPORTUNITIES: THE 
MOST IMPORTANT IS THE 
GEOGRAPHIC STRATEGIC 

POSITION
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materials first of all, but also the energy. 
The Italian-Serbian Chamber of 

Commerce will continue its commit-
ment to fulfill the requests of the com-
panies belonging to the various eco-
nomic sectors, creating intervention 
models aimed at supporting the Italian 
and local companies and addressing 
the recovery of the economic relations 
with the foreign markets. All activities 
will have a dual purpose: to promote 
the Made in Italy in the best possible 
way working together with ITA (Italian 
Trade Agency) to present the business 
opportunity in Serbia and to support 
Serbian companies on their expansion 
on the Italian market. 

Agricultural sector is very active and 
relevant. In fact, as part of the 89th Inter-
national Agricultural Fair, very impor-
tant for products and machines, held 
in Novi Sad from the 21st to the 27th of 
May, the CCIS gave its support to ITA 
that  led the Italian pavilion and gath-
ered 24 Italian companies. The CCIS 
will continue to promote and support 
ITA, in Serbia, the major Italian fairs in 
the field of agricultural machinery and 
equipment, with the idea of encourag-
ing Serbian companies to participate.

The good positioning of Serbia on 
the European and world markets of 
the ICT industry leaves room for even 
greater progress, as well as for the fur-
ther development of cooperation in this 
sector in the future. The good condi-
tions and tax incentives that Serbia of-
fers to the investors together with a sta-
ble business environment are a guaran-
tee of a business. 

To give greater support to the 
strengthening and growth of the ICT 
sector in Serbia, CCIS, accompanied 
by the relevant Serbian start-up com-
panies, this year participates in the We 
Make Future Festival – the largest dig-
ital innovation festival to be held in Ri-

mini (Italia) from the 16th to the 18th 
of June. The energy sector is also very 
important for the economic develop-
ment of Serbia and at the same time 
offers the space for investments. Italian 
know-how can contribute to the crea-
tion of new jobs, especially in the field 
of sustainable energy, recycling and sys-
tems of water cleaning.

Among the sectors traditionally in-
teresting for Italian companies, there 
are also the metalworking sector, the 
automotive industry and the textile sec-
tor which represents one of the fastest 
growing sectors thanks to the Italian 
investments.

Thanks to the cooperation within the 
Italian System, under the aegis of the 
Italian Embassy in Belgrade, the CCIS 
guarantees support to both Italian and 
Serbian companies, thus providing all 
the information necessary for a com-
plete development of their business.

What unites Italy and Serbia? How de-
sirable is Serbia as an investment des-
tination for Italian investors? What do 
you think is Serbia’s special advantage 
as an investment location? 

Serbia can be a very important hub for 
important Companies. Italians look at 
Serbia with interest and I can confirm 
that from Vojvodina till Nis we started 
a great cooperation with some relevant 
associations. It means CCIS is doing its 

homework to connect Italian and Ser-
bian businessmen.

About the special advantages, I just 
wish to highlight the importance of 
the impulse given to the infrastruc-
ture (highways) work. In some Euro-
pean Countries the most popular for-
eign language is English. Serbia, as far 
as I know, invests a lot and many citi-
zens speak it well. That’s amazingly im-
portant for the investors.

RAS (Development Agency of Ser-
bia) is the Agency that supports foreign 
investors through a wide range of ser-
vices to facilitate direct investments, to 
promote competitiveness and exports. 

FDI (Foreign Domestic Investments) 
have never stopped, not even during 
the pandemic. Serbia is the addressee 
of the 60% of the investments made in 
the Western Balkans region. The Cen-
tral Bank estimated that these invest-
ments amounted to 3,60 billion euros 
for the whole year of 2021 (almost like 
the 3,90 billion achieved in 2019). Ac-
cording to government data, 18 produc-
tion facilities were opened in 2021, for 
a total investment of 760 million euros, 
with the creation of 11.680 new jobs. 

Over 600 companies, founded with 
Italian capital, operate in Serbia. 
In their opinion, what advantages 
does Serbia have in terms of doing 
business?

Serbia offers a wide range of opportu-
nities: the most important is the geo-
graphic strategic position; then the la-
bor cost is still competitive compared 
with the other Countries around Ser-
bia. It’s also important to note that in-
frastructures are becoming very good. 

The financial system is considered 
stable and sufficiently capitalized, while 
there are numerous fiscal incentives as 
well as financial and territorial advan-

CCIS IS DOING ITS 
HOMEWORK TO CONNECT 

ITALIAN AND SERBIAN 
BUSINESSMEN

  EXPORT
In the first four 
months of 
2022 Serbia 
exported goods 
with a value of 
8.404,30 million .
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tages. In addition to those of the cen-
tral government, there are many incen-
tives offered by the various municipal-
ities that compete with each other for 
the establishment of companies capa-
ble of hiring manpower. Very relevant 
is the creation of numerous free zones: 
15 zones in which 215 multinationals 
employ over 40 thousand employees.

What advice would you give to Serbian 
companies that want to expand their 
business to include Italy?

First of all, they must really understand 
the Italian needs. We, CCIS, are plan-
ning some important missions to Ita-
ly in order to let Italians and Serbians 
meet around a table of possible busi-
ness. Italians don’t know some special 
and original Serbian Products. It is time 
to work on this matter. In fact, in order 
to contribute to the creation of concrete 
initiatives for the meeting and cooper-
ation between Italian companies the 
province of Vojvodina, the representa-
tives of our Chamber met with the Pres-
ident of Provincial Government and 
Secretary for Economy and Tourism in 
Novi Sad and they discussed a coopera-
tion agreement that both will soon sign.

Furthermore, the second institution-
al visit this year was held in Nis, where 
I met the representatives of NAIUS-
SUS (Entrepreneurial Club of Nis). The 
aim was to define a joint cooperation 
through B2B meetings and implement 
internationalization, involving partners 
of both organizations and Italian com-
panies interested into it.

Which segments of Italian-Serbian co-
operation have progressed the most 
and which should develop more? 

In the first four months of 2022 Serbia 
exported goods with a value of 8.404,30 
million euro, registering an increase of 
27,30% compared with the same peri-
od of last year. Imported goods' value 
is of 12.176,50 million euro, that equals 
to an increase of 45,80% from the same 
period of last year.

Commercial interchange has been 
more profitable with those Countries 
with which Serbia signed Free Trade 
Agreements. EU members represent 
59,70% of total commercial interchange. 

Italy is also Serbia’s second client (667,30 
million euro) and fifth supplier (828,90 
million euro) as well as one of the main 
foreign investors in the country.

Italy lifted all COVID-related entry 
measures on March 1st this year. What 
will the trade between the two coun-
tries be like this year, in these already 
facilitated circumstances?

According to previously analyzed data, 
COVID-19 and the resulting global eco-
nomic slowdown, have had fewer con-
sequences for Serbia due to its econom-
ic structure, the relatively low weight of 
services in GDP and a timely package 
of economic measures, effective and 
complete.

However, the Serbian economic 
growth will slow this year up to 3,20% 
instead of 4,40% previous forecast, due 

to several economic crises around the 
world, including the war in Ukraine. 
The consequences of the war in Ukraine 
negatively impact exports from Serbia, 
as well as foreign direct investments, re-
mittances and tourism revenues, but 
Serbia is expected to maintain macro-
economic stability despite pronounced 
negative risks that could occur in 2022. 
The Serbian economy is expected to 
grow steadily around 3% per annum 
over the medium term, similarly to the 
pre-pandemic growth rate.

You support the Made in Italy event 
and what it promotes. How much 
do such events contribute to boost-
ing the cooperation between the two 
countries?

Serbians loves the Made in Italy. We 
make events to increase that love. Ital-
ian excellent specialty of goods is not 
only represented by the famous com-
mercial brands. It is also coming from 
small companies where the quality and 
the service to the Customer is a dai-
ly target. We are working on this mat-
ter very hard to promote those Italians 
and Serbians small companies that 
want to make a strong and profitable 
business. 

SERBIANS LOVES THE 
MADE IN ITALY. WE MAKE 

EVENTS TO INCREASE THAT 
LOVE
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S
table and evolved relations 
between Serbia and Italy 
can only progress even 
more to become even bet-

ter. In this interview, Andjelka Atanask-
ović, Minister of Economy in the Gov-
ernment of the Republic of Serbia, spoke 
about that topic, as well as about the 
Italian-Serbian trade, the arrival of new 
Italian companies to Serbia, the Serbi-

an production sector and young people 
building their careers in Serbia. 

The trade between Serbia and Italy 
continues to grow on the back of last 
year’s record numbers. Which eco-
nomic sector/product ranks first in 
this trade? 

Bilateral economic relations between 

Serbia and Italy are very good and 
evolved. Italy is the second most im-
portant external trade partner of Serbia 
and one of the largest foreign investors 
in our country. Trade and economic ties 
have been further boosted by the Serbi-
an-Italian Strategic Partnership Agree-
ment. Last year, the total external trade 
between Serbia and Italy amounted to 
4.2 billion euros, which is 24% more 

IN
T

E
R

V
IE

W THE EMPHASIS IS ON THE 
TRANSFORMATION OF THE 
DOMESTIC INDUSTRY
ANDJELKA ATANASKOVIĆ
Minister of Economy in the Serbian government

On this path, the Italian modern machinery industry certainly occupies an important 
place in the development segment of Serbia
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than in 2020. Total exports amounted 
to 1.8 billion euros (a 29% jump com-
pared to the previous year), while im-
ports amounted to 2.3 billion euros (a 
20% increase compared to 2020). This 
trade has been continuously growing 
and this year, or rather the in the first 
three months, the total trade between 
the two countries amounted to about 
1.1 billion euros. In the same period, 
exports amounted to 496.1 million eu-
ros, while imports stood at 608.8 mil-
lion euros. This is an excellent result 
given the difficult economic situation 
associated caused by the pandemic. 
We have a traditionally good econom-
ic partnership with Italy, while tradi-
tional economic sectors, namely the 
automotive industry, agriculture, the 
textile sector and clothing production, 
have the highest share in the trade be-
tween the two countries.  

Italy is one of the biggest foreign inves-
tors in Serbia. Are new investments on 
the horizon and can we expect more 
Italian companies to come to Serbia?

True, Italy is one of the biggest inves-
tors in Serbia. The Italian economy is 
comprised of both large Italian com-
panies, as well as numerous small and 
medium-sized enterprises. Serbia is an 
ideal destination for foreign direct in-
vestments, for many reasons, includ-
ing access to international markets, 
geographical location, and free trade 
agreements. Recently, Serbia has been 
declared as the country that attracts the 
most foreign direct investments rela-
tive to the size of its economy, and this 
is yet another indicator that Serbia is 
economically stable and supports in-
vestors. Our Italian partners have rec-
ognized that. Negotiations are currently 
underway with Italian investors for two 
potential projects in the textile indus-
try and metal processing sector, with 
a total value of over 20 million euros, 
which will create close to 220 new jobs.

In addition, in terms of the Italian in-
vestments that were given state subsi-
dies in Serbia, in the period from 2006 
to date, Italian companies have invest-
ed 455 million euros and employed 
over 9,200 people. It is important to 
note that there are Italian investments 
that did not get state incentives or were 

part of a broader package of mutual ob-
ligations, such as the Fiat Joint Venture 
Agreement from 2008, and that data re-
lated to them are not provided here.

Italian companies which exhibited 
at this year's Agricultural Fair in Novi 
Sad have shown a strong interest in 
Serbia’s agricultural sector, plant and 
livestock production. How much and 
in what way can Serbian production 
help them?

Agriculture and food industry pro-
vide substantial opportunities. 24 Ital-
ian companies participated in the 89th 
Agricultural Fair and have exhibited at 
the Italian booth. This speaks volumes 
about the importance and quality of 
economic cooperation between Ser-
bia and Italy, as well as the potential of 
this segment, regardless of the circum-

stances in the agricultural sector caused 
by the Ukrainian crisis. The participa-
tion of Italian companies in the Agri-
cultural Fair in Novi Sad has been tra-
ditionally good.

It is very important to improve coop-
eration through joint projects and the 
implementation of innovative solutions 
that help achieve the goals of sustaina-
ble and green agricultural production. 
Knowledge transfer is very important 
in this area, through the application of 
new technologies in Italy that have giv-
en positive results in practice and the 
possibility of implementing this kind 
of precision agriculture in Serbia. The 
digital sector is also relevant, as a tool to 
encourage sustainable agricultural pro-
duction in both countries, and therefore 
cooperation in this area is possible, es-
pecially since the IT sector in agricul-
ture is very developed in Serbia.

Italy also leads in fruit and vegetable 
production. Bearing in mind that, is 

there a chance that Serbia will export 
some its fruits and vegetables to Italy?

Trade in agricultural products between 
Italy and Serbia expedited significant-
ly during 2021, with slightly higher 
fruit exports recorded. Serbia is a lead-
er in the export of several types of fruit 
and is known for its apples, one of the 
most important fruits in Serbia. How-
ever, Serbia imports apples from Italy 
in significant quantities, but we also ex-
port apples to Italy. Serbia is an impor-
tant market for Italy, as food and sup-
ply chains are of strategic importance 
for both countries. However, regard-
less of the potential in this area, Ser-
bia does import fruits and vegetables. 
This is a question of the open market, 
prices, transport, and conditions, so the 
possibilities for increasing exports are 
great for us.

Although Italian companies are very 
important investors for us, Italy is also a 
potential market for us due to adequate 
agro-ecological conditions, geographi-
cal proximity, food culture, etc. Vegeta-
ble production is growing and has be-
come a very profitable branch, so it has 
great potential.

By applying good practice and ex-
changing experiences, both countries 
can benefit, primarily in production 
technologies. We are an inventive and 
creative people and our solutions are 
not sufficiently implemented which can 
be of use to Italian agriculture.

The machine-building sector in Italy 
is strong and machines are becoming 
more digital and more environmental-
ly friendly. What can Serbia, in terms 
of the application of new technologies, 
learn from Italy?

The Serbian economy has been focus-
ing on the development and imple-
mentation of digitalization, innovation, 
energy efficiency, development of re-
newable energy sources and achieving 
maximum environmental protection. 
We are also strategically committed to 
strengthening small and medium-sized 
companies. I would like to underline the 
transformation of domestic industry 
through using improved technological 
solutions and innovations aimed at en-
hancing technological knowledge, ap-

BILATERAL ECONOMIC 
RELATIONS BETWEEN 

SERBIA AND ITALY ARE 
VERY GOOD AND EVOLVED
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plication of new technologies, modern-
ization with the use of new equipment 
and networking with European asso-
ciations and companies. On this path, 
the Italian modern machinery industry 
certainly occupies an important place 
in the development segment of Serbia.

Serbia wants to boost economic rela-
tions by intensifying cooperation in ad-
vanced production systems and tech-
nologies, especially mechatronics, ro-
botics and industrial automation. Ac-
cording to official data, companies in 
Serbia largely import Italian metal pro-
cessing machines and especially indus-
trial robots, a segment where Italy is one 
of the global leaders. One of the ways 
to elevate the existing cooperation to a 
higher level is by having Serbian busi-
ness people go on study visits to the Ital-
ian business community, to learn about 
the transfer of modern technologies.

You are advocating for young people 
to stay in Serbia and build their ca-
reers and lives here. What is the gov-
ernment doing regarding this and 
what is the plan for this year?

Young people are the driving force be-
hind the development and future of 
every society and country. By nature, 
they are innovative, determined and ea-
ger to succeed, as well as achieve good 
results. For them, the key is to open the 
door to success, providing they get the 
opportunity to get a good education, 
improve their skills and apply in prac-
tice everything they have learned. We 
need to constantly invest in young peo-
ple because this kind of investment has 
the greatest value.

Encouraging the development of 
youth entrepreneurship is one of the 
key mechanisms to support the affir-
mation of young people in the labour 
market, as it also contributes to the re-
duction of youth unemployment and 
solidifies their decision to stay in Serbia. 
Youth entrepreneurship creates em-
ployment opportunities for both young 
entrepreneurs and other young people 
who are working in their companies. In 
this context, it is important to mention 
that the doing business environment 
and supporting young people in their 
active participation in the labour mar-
ket are both very affirmative.

According to the data of the Business 
Registers Agency, out of the total num-
ber of active small businesses in Serbia 
(290,688), 66,977 or 23.1% are owned by 
young people aged 18 to 35.

Programmes directly aimed at young 
people have greatly contributed to this. I 
would like to mention the programmes 
implemented by the Development 
Fund specifically for young people 
and women, the Startup Programme, 
the Entrepreneurship and Self-Em-
ployment Promotion Programme im-
plemented by the Public Investment 

Management Office, where the Cham-
ber of Commerce and Industry of Ser-
bia is the implementing partner, and 
the National Employment Service's 
programmes, as well as other pub-
lic-private programmes that support 
technological-innovative solutions. It 
is also important to mention state pro-
grammes such as My First Salary, the 
Law on Dual Education and the adop-
tion of the Strategy for the Development 
of Startup Ecosystems.

Also, the Ministry of Economy has 
recognized the capacity of women's 
and youth entrepreneurship as an im-
portant factor in the development of the 
Serbian economy, and hence launched 
the Entrepreneurship Development 
Programme for Financial Support to 
Women and Youth, to assist in their 
first and riskiest year of business. We 
all need to encourage everyone who 
is thinking of starting their own busi-
ness, to become the wind in their sails 
and to motivate them through person-
al example. 

IN THE PERIOD FROM 
2006 TO DATE, ITALIAN 

COMPANIES HAVE 
INVESTED 455 MILLION 

EUROS
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W
e spoke with Mihailo Veso-
vić, Director of Strategic 
Analyses, Services and In-
ternationalisation Division 

at the Chamber of Commerce and In-
dustry of Serbia (CCIS), about econom-
ic cooperation and Italian-Serbian 
relations.

How important is it to build a common 
market with Italy, which is one of the 
largest foreign investors in Serbia?

Italian companies recognize Serbia 
as a country that has political stabili-
ty and developed infrastructure, easi-
er and faster bureaucracy, stable state 
finances, as well as a place from which 
it is easier to conquer new markets. 
Another very important thing that in-
vestors are particularly interested in 
is a competitive, trained and qualified 
workforce. Serbia builds its investment 
performance and rating in the interna-
tional business community on the back 

of maximum support from the Serbian 
government, state institutions and the 
Chamber of Commerce and Industry of 
Serbia that Serbia gives foreign compa-
nies during the period of deciding to in-
vest, prepare and implement the invest-
ment, but also later when doing busi-
ness in our market.

According to the National Bank of 
Serbia, the total investments of Ital-
ian residents in Serbia in the period 
from 2010 to late 2021 amounted to 
1,029.2 billion euros, which ranks Ita-
ly 8th biggest investor in Serbia among 
non-residents.

According to the data collated by the 
Italian Embassy in Serbia, the total net 
investments of Italian residents in Ser-
bia amounted to over 3 billion euros.

As of May 6, 2022, 1,188 active com-
panies are operating in Serbia, the ma-
jority owners of which are legal and/or 
natural persons from the Republic of 
Italy. Most of the Italian companies in 

FOR EVEN STRONGER 
COOPERATION
MIHAILO VESOVIĆ
Director of Strategic Analyses, Services and Internationalisation Division at the Chamber of Commerce and 
Industry of Serbia (CCIS)

First and foremost, it is our companies that need to understand that the mentality is 
such that the Italian market requires a long-term approach and acceptance of the 
economic cycles that prevail on it

SERBIA IS THE 
LARGEST PRODUCER 

OF RASPBERRIES, THE 
SECOND-LARGEST 

PRODUCER OF PLUMS 
AND THE THIRD-LARGEST 
EXPORTER OF MAIZE IN 

THE WORLD
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Serbia are engaged in wholesale and re-
tail trade and repair of motor vehicles 
(302), manufacturing (270), expert, sci-
entific, innovative and technical activi-
ties (220), and administrative and sup-
port service activities (108).

Serbia is the largest producer of rasp-
berries, the second-largest producer 
of plums and the third-largest export-
er of maize in the world, as well as the 
third-largest producer of soybeans in 
Europe, and the largest exporter of ap-
ples to the Russian Federation.
 
How can Serbian companies position 
themselves in Italy? 

We have incentives for the application 
of new methodological approaches to 
the internationalization of our compa-
nies in Italy, investment positioning in 
certain areas, primarily in the south of 
Italy and the establishment of a Serbian 
business hub in the north of Italy. First 
and foremost, it is our companies that 
need to understand that the mentality 
is such that the Italian market requires 
a long-term approach and acceptance 
of the economic cycles that prevail on it. 
Through joint work with the Italian re-
gions, we have embarked on the interna-
tionalization processes in line with our 
model, which suits our companies best 
in order to find a better way to reach the 
Italian market with as little investment 
as possible, and have joint performance 
with Italian companies in third markets 
and the EU. Our companies from the 
SME segment see Italian companies as 
strategic partners for long-term develop-
ment and market placement. Everything 
that has been achieved so far binds us 
to invest even more in the positioning of 
our companies in such a sophisticated 
and competitive market.
 
What should be done so that the Serbi-
an products are not so burdened with 
high customs duties in Italy?

Exports of Serbian products to the EU 
(Italy) are not burdened by high cus-
toms rates. In terms of Serbian exports 
outside the EU, not counting those 
countries with which Serbia has signed 
free trade agreements, we do face cer-
tain customs obstacles (depending on 
the product group), as well as the mar-

kets to which they are exported to. Giv-
en that high customs duties on cer-
tain product groups are an instrument 
by which a country protects domestic 
industry, initiating negotiations that 
would ultimately result in a free trade 
agreement, provided there is the mutual 
consent of the signatory states, is often 
the only way to liberalize our export to 
countries that apply high customs du-
ties. This is because Serbia is still not a 
member of the World Trade Organiza-
tion, but is in the process of joining both 
this organization and the EU, which is 
why it has to adhere to their rules and 
principles that apply when we're con-
cluding trade agreements.

How can Serbia achieve greater co-
operation with Italian companies and 
educational institutions?

Cooperation between Italian and Ser-
bian companies and educational insti-
tutions covers several areas.

If we talk about cooperation in for-
mal education, then we are primarily re-
ferring to the implementation of a dual 
education model, where learning takes 
place in two places - in an educational 
institution and in a real work environ-
ment. In Serbia, this model is applied 
in both high schools and universities, 
following the relevant legislative frame-
work. Pupils and students in Serbia can 
extremely benefit from the inclusion of 
Italian companies in Serbia in dual edu-
cation because, in that way, young peo-
ple would be able to experience work-
ing in successful companies that oper-
ate in line with global standards.

Furthermore, Italian companies in 
Serbia can be more involved in the work 

of the Council for Cooperation with Sci-
ence, which operates under the CCIS’s 
auspices, which task is to involve stu-
dents and young scientists in specific 
project activities, which can certainly 
bring mutual benefits.

I would also like to mention an ex-
tremely useful event held by Italian 
companies in Serbia, called "Open 
Doors Day of Italian Businesses", which 
took place several times already and 
which goal is to gather a significant 
number of small and medium-sized 
companies that open their doors for 
one day to students, professors and lo-
cal communities and thus, contribute 
to the harmonization of school curric-
ula with the real needs of businesses, 
but also boost the creation of new jobs 
in Serbia.

Also, I would like to mention the Eu-
ropean Commission project called IN-
TERVET WB, which the Chamber of 
Commerce and Industry of Serbia is 
implementing in partnership with the 
Italian organization Uniser, which spe-
cializes in international exchange pro-
grammes. Under the auspices of this 
project, teachers and principals of high 
and vocational schools in the Western 
Balkans (but also secondary school 
students) are invited to participate 
in an exchange programme to boost 
their professional development, during 
which they can exchange experiences 
and information on vocational training 
systems in educational systems of their 
respective countries and thus improve 
the knowledge that candidate countries 
and EU member states have about each 
other, acquire new knowledge on the 
integration of mobility into the curric-
ulum, as well as on the methodologies 
of learning through work that they ap-
ply, but also other important aspects, 
such as the use of technology in teach-
ing, entrepreneurship education and 
transversal aspects such as school man-
agement and facilitating the process of 
planning ancillary projects within the 
new European programme 2021-2027.

Projects such as this one can be 
launched on a bilateral basis and thus 
significantly contribute to the improve-
ment of Italian-Serbian cooperation.

You also pointed out that young peo-
ple should be encouraged to stay in 

I WOULD ALSO LIKE TO 
MENTION AN EXTREMELY 
USEFUL EVENT HELD BY 
ITALIAN COMPANIES IN 
SERBIA, CALLED "OPEN 
DOORS DAY OF ITALIAN 

BUSINESSES"
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the country after finishing school, 
thus improving the possibility of em-
ployment in their chosen profession. 
In which way can this incentive be 
realized?

Given the significant brain drain in re-
cent years, we need to continue work-
ing hard to eliminate the factors that 
cause this brain drain. By these factors, 
we mean improving the working envi-
ronment for young people and oppor-
tunities for their progress, such as im-
proving living and working infrastruc-
ture (which includes not only road and 
telecommunications networks, but also 
social upgrades, better health and edu-
cation services, etc.) and helping young 
people to develop their ideas. Various 
researches show that our students, 
when choosing a job, usually choose 
an employer that will help them de-
velop their skills. Their next criterion 
is the possibility of working on inter-
esting projects, and then the possibili-
ty of career advancement, and the sala-
ry. We usually considered the latter the 
top priority, but, as it turns out, it’s only 
in fourth place on this list.

There are also prejudices towards 
jobs that young people prefer. The re-
search (which we conduct in everyday 
communication with both students and 
companies) is that young people want 
to do the jobs they were trained for and 
that they want to be experts rather than 
managers. They value permanent em-
ployment the most, i.e. having a per-
manent job contract with one employ-
er, which makes them loyal employees 
and they are in favour of flexible work-
ing hours and remote work.

The CCIS is engaged in the develop-
ment of a dual education model pre-
cisely because of these opportunities 
to connect companies and students 
as early as possible and the opportu-
nity for young people to become inde-
pendent and start working as soon as 
possible. Students who study for some 
of the dual educational profiles know 
that dual education increases their 
employment opportunities after grad-
uation in the company they worked 
for while studying, but also that they 
are given the opportunity to start their 
own business.

So far, slightly more than 3,000 stu-

dents have completed dual education, 
and research on a selected sample 
showed that about 50% of these stu-
dents after graduation were employed 
in the job they were studying for and 
that close to 25% of them remained 
to work in companies where they also 
worked while studying. 

 Experiences in the implementation 
of the dual education model in high 
schools have helped to implement the 
same model at the higher education-
al level.

Furthermore, the Serbian govern-
ment has launched the My First Sala-
ry project, to help young people gain 
their first work experience and en-

courage employers to hire those young 
people later.
 
What is your view of the economic re-
lations between Italy and Serbia since 
the beginning of the war in Ukraine?

Since the beginning of the war in 
Ukraine, economic relations with Italy 
have certainly gained an additional di-
mension, which on the one hand, can 
be an incentive for both of our com-
panies, but certainly requires a much 
greater analysis of each sector and a 
deeper understanding of the diversity of 
the Italian economy. In any case, in ad-
dition to energy aspects, our economic 
relations must become part of the pro-
cess whereby only their problems are 
solved, but we need to impose a posi-
tion where we can be a bigger strategic 
point, but in a systemic and long-term 
approach. In my opinion, we must not 
allow ourselves to become a lever for 
some ad hoc solutions in this situation. 
The CCIS will continue to provide all 
necessary support to our companies, 
to strengthen our economic positions 
in the Italian market and our strate-
gic partnership with Italy while being 
faced with a scenario burdened by the 
uncertainty of the outcome of the war 
in Ukraine. 

EXPERIENCES IN THE 
IMPLEMENTATION OF THE 
DUAL EDUCATION MODEL 
IN HIGH SCHOOLS HAVE 
HELPED TO IMPLEMENT 

THE SAME MODEL AT THE 
HIGHER EDUCATIONAL 

LEVEL
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DARKO POPOVIĆ
CEO/President of the Executive Board 
of Banca Intesa Beograd

A
fter serving as a long-time 
member of Banca Intesa 
Beograd’s Executive Board 
and now its President, we 

spoke with Darko Popović about fur-
ther improvement of Banca Intesa’s 
business results, energy efficiency and 
keeping pace with new technologies 
and digital ization of  the bank’s 
services.
 
Earlier this year, you were appointed 
President of the Executive Board of 
Banca Intesa in Serbia, but you were 
an Executive Board member for a long 
time before that. Do you plan to make 
changes in the bank’s operations or 
will you keep the same course set by 
your predecessors?
� The opportunity to enhance my 
knowledge and professional experi-
ence, while shaping managerial and 
leadership skills in a complex and in-
spiring environment, such as Banca In-
tesa, part of Intesa Sanpaolo Group, is 
a combination of luck, dedication and 
hard work. My twenty-year-long jour-
ney across different divisions and be-
ing in various key positions in the bank, 

out of which thirteen years as a member 
of the Executive Board, led to me being 
included in all strategic decisions and 
gave me the capacity to devise a number 
of game-changing projects that were of 
utmost importance for Banca Intesa to 
hit significant business milestones and 
maintain its No. 1 position in the market 
throughout years. Having said that, it is 
impossible not to extend my true grat-
itude and appreciation to Mrs Dragin-
ja Djurić, who set the bank on a course 

of success and prosperity from the very 
beginning, wisely implementing affirm-
ative local values and practices within 
internationally established frameworks 
and global standards. We will remain on 
the same path to support households 
and businesses in Serbia, backed by the 
global expertise of our parent Group 
that is largely contributing to our ac-
complishments and whose absolute 
support is resulting in the successful 
completion of strategic projects aimed 
at achieving better business results but 
also helping citizens and the economy. 
In the end, a healthy system and rightly 
set infrastructure certainly provide ex-
cellent preconditions for each new start 
and lay even better foundations for the 
accomplishment of plans.
 
Banca Intesa is the leader in all the 
most important banking segments 
in Serbia. How can the bank achieve 
even better results and what are your 
long term strategic plans?

Our stance to always 
compete with ourselves 
and challenge our own 
capacities, while striving 
to be a better version of 
ourselves with each day, 
without looking back or 
aside, proved to be our 
recipe for success
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E AT THE FOREFRONT 
OF THE BANKING SECTOR

We are aware that as the 
leading bank in Serbia we 
are an important part of 

the local community with a 
significant role in the lives of 
citizens and the economy, 

as well as the impact on the 
environment
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� For over fifteen years now, Ban-
ca Intesa has been at the forefront of 
the banking sector, boasting the larg-
est market share in total net assets and 
loans, customer deposits and capital, 
while serving the largest customer base 
with 1.4 million customers. Relying on 
our extensive experience, I can con-
firm that the position of a market lead-
er is a powerful one, but vulnerable at 
the same time since they are always un-
der attack by followers and forced nev-
er to drop their guard. Our stance to al-
ways compete with ourselves and chal-
lenge our own capacities, while striv-
ing to be a better version of ourselves 
with each day, without looking back or 
aside, proved to be our recipe for suc-
cess. I strongly believe that banking will 
have to evolve together with custom-
ers’ needs and expectations, shaped by 
the advancement of new technologies, 
which will have a significant impact on 
the balance sheets of banks in the fu-
ture. This industry will have to explore 
the way of using technological achieve-
ments in order to think even beyond go-
ing digital but to use the full potential of 
data management in creating a holistic 
approach to customers, reshaping the 
role of banks in future. 
 
Which core values, principles and pol-
icies the bank, as part of an interna-
tional group, adheres to in its work?
� Following the values of Intesa San-
paolo, our parent company, we be-
lieve in the integrity and sustainability 
of our actions, caring for the customers 
through the excellence of our products 
and services to create value and build 
a future by fostering equal opportuni-
ties in an inclusive society. Taking care 
of what our clients care about the most, 
our mission is to continue bolstering 
positive values and boosting innova-
tion to support the economic prosper-
ity of the country, while accomplish-
ing our own business results and at the 
same time pursuing the highest ethi-
cal principles. As a bank that employs 
over 3,000 people, we proudly advo-
cate the culture of diversity and inclu-
sion, at the same time promoting mer-
itocracy and nurturing talents, which is 
reflected in the fact that we hire mostly 
in-house for the middle and high man-
agement positions. 

Energy efficiency is a current topic in 
Serbia. Does Banca Intesa offer ener-
gy efficiency-related products?
�  While being determined to follow the 
example of its parent Group, Banca In-
tesa is committed to developing spe-
cialized products and services with-
in innovative financial solutions in the 
field of circular economy to promote 
concepts of renewable energy and en-
ergy efficiency and encourage clients to 
reduce their environmental footprint. 
In 2021 alone, EUR 30.8 million were 
disbursed to the corporate sector and 
SMEs for projects aimed at rationaliz-
ing resource consumption and the use 
of biomass in production processes, as 
well as reducing CO2 emissions. In ad-

dition to this, under the umbrella initi-
ative “Circle of sustainable ideas”, ener-
gy efficiency mortgage loans and con-
sumer loans have been created, with 
more appealing and favourable condi-
tions to induce the change in people's 
behaviour. Furthermore, we plan to ex-
pand our “energy-efficient” offer to all 
customer segments with the launch of 
farming loans that would encourage 
this important switch to greener pro-
duction in agriculture as well. 
 
All successful companies in the world 
are focused on social responsibility. 
Does Banca Intesa support activities 
outside its main field of work?
� We are aware that as the leading bank 
in Serbia we are an important part of the 
local community with a significant role 
in the lives of citizens and the econo-
my, as well as the impact on the envi-
ronment. That is why we are commit-
ted to achieving our business objectives 
in a way that ensures sustainability and 
takes into consideration the needs of 
all stakeholders. Belonging to an inter-
national banking group of Italian ori-
gin, it does not come as a surprise that 

we have always strived to contribute to 
the exchange of positive values between 
two countries by supporting sports and 
culture, especially in the young popula-
tion. Throughout the last decade, Banca 
Intesa supported Italian football camps 
for children, promoted by great football 
legends coming to our country, such as 
Paolo Rossi, Roberto Baggio, Alessan-
dro Del Piero, and Andrea Pirlo, thus 
spreading the notion of healthy habits, 
hard work, dedication and sports spirit 
among children. Moreover, we try every 
day to set an example to our employees 
and the overall public through our true 
dedication towards diversity and inclu-
sion, “green thinking” in all our opera-
tions and also financial support to pro-
jects in the field of culture and educa-
tion, demonstrating our dedication to 
the local community.  
 
To what extent does Banca Intesa 
keep pace with new technologies 
and the digitalization of its services? 
Do you plan to launch new e-bank-
ing services?
� Banca Intesa embarked on a com-
prehensive digital transformation 
journey in 2019 with the upgrade of 
its core banking platform and con-
tinued with the introduction of a new 
digital banking platform in 2021, with 
further plans to shape its approach to 
customer needs, expectations and cur-
rent trends. We have recently intro-
duced new functionalities within our 
mobile application, such as loan dis-
bursement, cash withdrawal and PIN 
delivery, while continuously develop-
ing new ones that will make the lives of 
our clients significantly easier. Modern 
trends imply changes in the percep-
tion of the traditional role of the banks 
as purely financial institutions, so it is 
more than evident that we will have to 
change the paradigm of doing business 
traditionally. In order to remain rele-
vant and stay competitive in the mar-
ket, banks will have to keep pace with 
the habits of their customers to make 
their transactions invisible and seam-
less through the integration of banking 
products and services into non-bank-
ing segments, such as consumer plat-
forms and applications, and this will be 
an important item on our digital agen-
da as well. 

In order to remain relevant 
and stay competitive in the 
market, banks will have to 

keep pace with the habits of 
their customers
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MARKO MARKOVIĆ
Partner at Egzakta Advisory & 
Operations and Performance 
Management Professor at MBA Rome 
Business School Belgrade

T
he Rome Business School 
(RBS) in Belgrade is on a 
mission to bridge the gap 
between formal academic 

knowledge and business reality. We in-
terviewed Marko Marković, Partner at 
Egzakta Advisory & Operations and 
Performance Management Professor at 
MBA Rome Business School Belgrade 
for the IN Focus Italy edition.

RBS is an international business 
school based in Belgrade and an as-
sociate member of the Rome Busi-
ness School in Rome. How much do 
the links with Rome enhance train-
ing sessions, classes and specialized 
education that you do?
� The Rome Business School Belgrade 
is an international business school 
based in Belgrade, an affiliate of Rome 
Business School from Italy and Univer-
sidad International de Valencia. The 
idea of the group of professionals gath-
ered around the RBS Belgrade was to 
develop a centre of excellence dedicat-
ed to education, exchange of knowledge 
and experiences for a diverse range of 
professionals, managers, executives, en-

trepreneurs, etc. The results so far show 
that we are on the right track and found 
the secret formula for how to adapt in-
ternational know-how and experience 
to the local environment. 

In April, you launched a scholarship 
competition for the executive MBA 
programme. Are you going to launch 
such a competition annually in the 
future?

� In fact, we have already launched two 
scholarship competitions in Belgrade, 
so far. As an institution with a strong 
corporate social responsibility, through 
this kind of activity, RBS Belgrade tries 
to give all potential candidates a chance 
to improve their knowledge and devel-
op new managerial skills. For sure, as a 
CSR-focused organization, we will con-
tinue to realize similar kinds of projects 
and activities to promote education 
and further personal development for 
ambitious individuals. Since our idea 
is to build high-quality, professional, 
and strong regional schools with ex-
ecutive development programmes, 
you can expect similar initiatives in all 
Adria regions.

We are working on several 
executive development 
programmes that we will 
present to the public and 
potential partners and 
students
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Executive MBA programmes 
are known to develop 

leadership and business 
skills
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What are the benefits of an MBA de-
gree for an individual and a company?
� Executive MBA programmes are 
known to develop leadership and busi-
ness skills. They are a very complex ed-
ucation system created for the people 
who already have enough knowledge 
and work experience but want to im-
prove their skills and learn more about 
company management. EMBA Mod-
ules are carefully designed to develop 
future leaders through cutting-edge 
management tools from world-re-
nowned professors and international 
executives. Working on case studies, 
students develop insights into the stra-
tegic perspectives of all business func-
tions and the "big picture" of all compa-
nies' objectives. It is a well-known fact 
that most MBA students advance faster 
in their careers. In other words, Execu-
tive MBA graduates are more likely to 
get higher salaries and boost their earn-
ing potential, as well as occupy higher 
positions of management or start their 
own companies. One of the most valu-
able assets of the Executive MBA pro-
gramme is its networking between the 
participants, and acquisition of knowl-
edge and insight. All students bring tre-
mendous value to each other.

On the other hand, supporting their 
employee's education, such as Exec-
utive MBA, is one of the best invest-
ments for every company. Through 
the EMBA Programme, the employees 
will develop advanced skills and gain 
new insights that will immediately up-
grade their competencies. Employers 
will be rewarded with highly motivat-
ed talents that develop strategic think-
ing, leadership capabilities, and valua-
ble insights into innovative approach-
es and global trends.

You continuously invest in educa-
tion and learning, the quality of your 
school and its professors and you have 
internationally recognized double de-
grees. Could you explain this process?
� The quality of any MBA school is very 
dependent on the professors and cur-
riculum quality. During the professor 
selection process, we are looking for 
the right fit for every module. Our prin-
ciple is that the professor would ide-
ally come from top business schools 
in Italy and generally Europe, but also 

worldwide. The curriculum they pre-
pare must be up to date, with real cas-
es and industry examples. For some 
modules, we have selected professors 
coming from the industry or consult-
ants with high experience in the field. 
Our students have to go through pre-
work, class work, and final exams either 
individually or in groups which gives 
them more practical and business ed-
ucation than traditional academic. At 
the end of the studies, all students are 
rewarded with a dual diploma, Execu-
tive MBA, and also academic 60 ECTS 
Points that give them the opportunity 
to either continue their business or ac-
ademic, i.e. to pursue doctorates. 

After graduating from the Roma Busi-
ness School Belgrade, what can a grad-
uate expect? Do you help them in 
making that first step?
� Our graduates can expect many busi-
ness opportunities, a much broader 
view of the business environment, to 
have greater courage and self-confi-
dence in the decision-making process, 
and maybe the most important thing 
- lifelong friendships. Of course, RBS 
Belgrade will always be there to help its 

students, both formally and informally. 
Furthermore, the other huge advan-

tage of our school is an orientation to 
real business needs with a mission to 
bridge the gap between formal aca-
demic knowledge and business reality. 
To give a student a real corporate expe-
rience and flavour of the real business 
environment, strategic guidelines, in-
novative approach, and content quality, 
RBS found a Corporate Advisory Board, 
which is composed of the most emi-
nent experts from different industries.

What modules do you plan to offer in 
the future?
� We are at the beginning and have 
huge plans for the future. We start-
ed with an Executive MBA (Master of 
Business Administration) programme 
after we noticed a strong need for a 
high-quality international MBA pro-
gramme based in Belgrade, which is an 
educational, cultural, scientific, and fi-
nancial hub not only in Serbia but also 
in southeast Europe. When we created 
our programme, based on the knowl-
edge and practice of Rome Business 
School with a footprint in more than 
20 countries all over the world, we also 
had in mind all the specific needs and 
expectations of the domestic business 
community. 

Separately, with the further develop-
ment of Executive MBA programs, we 
are working on several executive devel-
opment programmes that we will pres-
ent to the public, potential partners and 
students. 

The other huge advantage 
of our school is an 

orientation to real business 
needs

The first EMBA generation of RBS Belgrade
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HIGHLY 
DEVELOPED 

ITALIAN MARKET 
ECONOMY

The country is also well 
known for its influential 
and innovative business/
economic sector, industrious 
and competitive agricultural 
sector and manufacturers of 
creatively designed, high-
quality products

I
taly’s economic freedom 
score is 65.4, making its 
economy the 57th freest in 
the 2022 Index. Italy is 

ranked 33rd among 45 countries in the 
Europe region, and its overall score is 
below the regional average but above 
the world average, by the 2022 index of 
economic freedom.

The Italian economy slowed from 
2017 through to 2019, contracted in 
2020, and resumed growth in 2021. 

A five-year trend of overall improve-
ment of economic freedom has con-
tinued. Led by notable jumps in scores 

for rule of law (property rights, judicial 
effectiveness, and government integri-
ty), Italy has posted an overall 2.9-point 
gain in economic freedom since 2017 
and has climbed into the top half of the 
Moderately Free category. Monetary 
freedom, trade freedom and investment 
freedom are strong, but the economy 
remains heavily burdened by govern-
ment spending.

As of December 1, 2021, 133,931 
deaths have been attributed to the pan-

ITALY IS THE WORLD'S 
SIXTH-LARGEST 

MANUFACTURING 
COUNTRY
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demic in Italy, and the government’s re-
sponse to the crisis ranked 16th among 
the countries included in this Index in 
terms of its stringency. The economy 
contracted by 8.9 percent in 2020, ac-
cording to the 2022 index of econom-
ic freedom.

Italy has a highly developed mar-
ket economy. It is the third-largest na-
tional economy in the European Un-
ion, the ninth-largest in the world by 
nominal GDP, and the 13th-largest by 
GDP (PPP). Italy is a founding mem-
ber of the European Union, the Euro-
zone, the OECD, the G7 and the G20; 
it is the tenth-largest exporter in the 
world, with $632 billion exported in 
2019. Its closest trade ties are with the 
other countries of the European Union, 
with whom it conducts about 59% of its 
total trade. The largest trading partners, 
in order of market share in exports, are 
Germany (12.5%), France (10.3%), the 
United States (9%), Spain (5.2%), the 
United Kingdom (5.2%) and Switzer-
land (4.6%).

In the post-World War II period, It-
aly saw a transformation from an ag-
riculture-based economy which had 
been severely affected by the conse-
quences of the World Wars, into one 
of the world's most advanced nations, 
and a leading country in world trade 
and exports. According to the Human 
Development Index, the country en-
joys a very high standard of living. Ac-
cording to The Economist, Italy has the 
world's 8th highest quality of life. Italy 
owns the world's third-largest gold re-
serves and is the third-largest net con-
tributor to the budget of the European 
Union. Furthermore, while the coun-
try's private wealth is one of the largest 
in the world. In terms of private wealth, 

Italy ranks second, after Hong Kong, in 
private wealth to GDP ratio.

Italy is the world's sixth-largest man-
ufacturing country, characterised by a 
smaller number of global multination-
al corporations than other economies 
of comparable size and many dynam-
ic small and medium-sized enterprises, 
notoriously clustered in several indus-
trial districts, which are the backbone 
of the Italian industry. Italy is a large 

manufacturer and exporter of a signif-
icant variety of products. Its products 
include machinery, vehicles, pharma-
ceuticals, furniture, food and clothing. 
Italy has therefore a significant trade 
surplus. The country is also well known 
for its influential and innovative busi-
ness economic sector, an industrious 
and competitive agricultural sector (It-
aly is the world's largest wine produc-
er) and manufacturers of creatively de-
signed, high-quality products: includ-
ing automobiles, ships, home applianc-
es, and designer clothing. Italy is the 
largest hub for luxury goods in Europe 
and the third luxury hub globally. The 
Italian manufacturing sector is capable 
of facing competition from China and 
other emerging Asian economies based 
on lower labour costs, with higher qual-
ity products. Italy has a strong coopera-
tive sector, with the largest share of the 
population (4.5%) employed by a co-
operative in the EU. 

ITALY HAS A STRONG 
COOPERATIVE SECTOR, 

WITH THE LARGEST SHARE 
OF THE POPULATION 

EMPLOYED BY A 
COOPERATIVE IN THE EU
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FRANCESCO MASCI
Chairman of the Executve Board of 
DDOR osiguranje

A
ll segments of businesses 
could be affected by high 
energy prices and inflation. 
We talked with Francesco 

Masci, Chairman of the Executive Board 
of DDOR osiguranje, about the busi-
ness environment, underrepresented 
insurance in Serbia, the development 
of agriculture and DDOR’s part in it.

You were appointed Chairman of the 
Executive Board of DDOR osiguran-
je a few months ago. Were you famil-
iar with the business environment in 
which DDOR had been operating in 
Serbia before your appointment? Do 
you think that anything changed, es-
pecially in the insurance sector, since 
your appointment?
� International experience makes it 
easier to get acquainted with a new en-
vironment. Being a member of DDOR’s 
Supervisory Board for over one year pri-
or to taking over the position of CEO 
gave me the opportunity to get to know 
the company well. Also, I found the dy-
namics of the business environment 
both very similar to those in the devel-
oping markets, yet specific to Serbia. 
That being said, DDOR’s recognition 
in the market and our staff ’s expertise 
is something that is complemented by 
being part of one of the top Italian and 
European insurance market stakehold-
ers – Unipol Group. This symbiotic re-
lationship enables a competitive ad-

vantage that facilitates development.
The risk is to observe structurally 

high energy prices, uncomfortably high 
inflation and a macro slowdown. Gov-
ernments will play a pivotal role in try-
ing to cushion the impact on the econ-
omy, whilst central banks have a del-
icate task to stamp out inflation with-
out causing recession and avoiding 
the spectre of stagflation. We are once 
again navigating uncharted waters in 

uncertain times, and it is very difficult 
to foresee how the situation will even-
tually unfold, as well as its outcome. 
The insurance industry is exposed to 
such a potential setback in the econo-
my - all segments of businesses could 
be affected, due to the increase in the 
cost of claims and all the discretionary 
ones which will suffer from the decrease 
in the purchasing power.

DDOR was declared the most success-
ful company in the service sector in 
Vojvodina in 2021. Do you think that 
you will be able to maintain that rep-
utation and how can the company ad-
vance even further?
� DDOR is a successful financial insti-
tution and ranks third in the Serbian in-

Continuation of structural 
reforms, implementation 
and development in the 
capital market are critical 
factors, which can elevate 
people’s living standard
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E TRADITIONALLY DEDICATED EFFORT, 
PASSION AND COMMITMENT

Our focus will be on staying 
competitive and providing 

the top service to our 
clients
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surance market, where it is deeply root-
ed and has been traditionally fostering 
dedicated effort, passion and commit-
ment to supporting the community and 
clients. The client recognition and loy-
alty shown to DDOR and communities 
in some parts of Vojvodina have result-
ed in the company being given this no-
table award by the Chamber of Com-
merce. This award also brings with it 
the responsibility to continue to pro-
vide top-level service to clients and be 
a responsible part of the community.

The moment of truth in insurance 
is the moment of assessing and paying 
the claim. In this segment, DDOR has 
been maintaining its good reputation, 
not only at present but for decades and 
generations of clients. Furthermore, 
by carefully listening and understand-
ing the changing habits of clients, we 
are making adjustments to the grow-
ing need for digitalization of process-
es, omnichannel availability of servic-
es and integration of insurance prod-
ucts and services with partners. In this 
way, we, as well as our Group, are creat-
ing new ways of providing an even bet-
ter service in the future.

Our focus will be on staying compet-
itive and providing the top service to 
our clients, while ensuring profitabili-
ty for our shareholders. Market recog-
nition and position are a consequence 
of such an approach.

Insurance in Serbia is still underrep-
resented, especially among individ-
uals and small businesses. What can 
DDOR Osiguranje do to increase the 
number of people and companies be-
ing insured?
� Serbia has significant growth po-
tential because insurance is under-
represented. This is a weakness, but it 
can also be seen as a great opportuni-
ty. Continuation of structural reforms, 
implementation and development in 
the capital market are critical factors, 
which can elevate people’s living stand-
ard, while supporting a growing appe-
tite for non-mandatory insurance cov-
erage. We also need investments aimed 
at creating new jobs and increasing sal-
aries through the formation and growth 
of companies, as this will pave the way 
for both growth of private consump-
tion and the establishment of an ad-

vanced welfare system, with enough 
financial resources dedicated to pen-
sions, health care system, and educa-
tion. Full support to start-up companies 
and the most creative entrepreneurs 
must be ensured, in order to boost the 
country’s competitiveness. 

DDOR osiguranje is part of the large 
Unipol Group, Europe's leading insur-
ance company. Our Group employs a 
number of talented people, with high 
technological and technical know-how, 
which has facilitated the company’s po-
sition in the market. DDOR possesses 
the same qualities. I found here dedi-
cated and talented employees who care 
about the company and the community 
in which they work. DDOR is one of the 
leading insurance companies in Serbia, 
has excellent experience and knowl-
edge of the local market and will con-
tinue to ambitiously provide top-level 
service and information to all. 

The Serbian government has joined 
the initiative of promoting insurance 
in agriculture. How will this business 
segment develop and what part will 
DDOR play in it?
� DDOR is geographically rooted in the 

north, which is historically the region 
with the most intensive agricultural pro-
duction, food processing and related in-
dustries, so our strategic position will not 
change and we will continue to support 
agricultural producers, as well as all oth-
er participants in this industry with in-
surance services, even though the level of  
insured land plots in Serbia is only 15% 
and 18%in Vojvodina. There is signifi-
cant room for improvement considering 
the government’s efforts and state sub-
sidies that amount to 75% of the premi-
um in some parts of Serbia with the big-
gest damages caused by severe weather 
conditions which are the consequence 
of climate change. We are also commit-
ted to protecting the environment and 
fighting climate change, which has a 
tremendous impact by causing adverse 
and natural catastrophes. As insurers, 
we have always protected our custom-
ers from these risks and we’re currently 
learning that traditional analyses have 
become obsolete. Therefore, we need 
to develop new and more sophisticated 
predictive models which can define new 
probability scenarios, allowing us to an-
ticipate certain risks and trends. We’ve 
also introduced the DDOR TERRA plat-
form, developed with a regional leader 
in smart agriculture – BioSense Institute 
– whereby our clients can manage their 
insurance policies via their smartphones. 
The market responded really well to the 
platform and we are already preparing 
new features that will boost the protec-
tion of agriculture production. 

DDOR osiguranje is part 
of the large Unipol Group, 
Europe's leading insurance 

company
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T
he latest available data col-
lated by the National Bu-
reau of Statistics, for 2021, 
show that the total trade in 

goods with Italy amounted to 4.2 bil-
lion euros, which is 24% more than in 
2020. Total exports amounted to 1.8 bil-
lion euros and compared to the previ-
ous year, this is a 29% increase. Imports 
amounted to 2.3 billion euros, a 20% in-
crease relative to 2020. The export to 
import ratio stood at 79.8%.

Serbia mostly exported the follow-
ing products to Italy in 2021 – new cars 
(petrol and diesel, up to 1,500cc), maize, 
wheat, facial cosmetics, new tires for 
passenger cars; copper coil wire (lac-
quered or enamelled), TV tape in reels, 
processed cowhide and bras. 

Serbia mostly imported the follow-

ing products from Italy in 2021 – un-
classified goods as per Serbian cus-
toms tariff, mounting parts, unrefined 
copper, copper anodes for electrolysis, 
processed cow and buffalo hide, med-
ications (retail), plastic products, un-
glazed ceramic tiles, knitted products 

and conductors (up to 1000V).
In the period from 2017 to 2022, ac-

cording to the National Bureau of Statis-
tics data, the trade between Serbia and 
Italy grew. In 2017, Serbian exports to 
Italy amounted to 1,990.3 million eu-
ros, dropped after that and then went 
up again in 2021 to amount to 1,839.9 
million euros. Exports in the first three 
months of this year are better than in 
2021 and amounted to 496.1 million 
euros, unlike last year, when they were 
worth 422.9 million euros, which is an 
increase of 17.3 per cent. 

Also, Serbia has been importing 
more from Italy in the last few years. In 
2017, the imports amounted to 1,956.1 
million euros. For the next two years, 
Serbian imports grew only to drop 
slightly in 2020. In 2021, they amounted 
to a record 2,304.4 million euros. In the 
first three months of this year, Serbian 
import from Italy has grown consider-
ably compared to the imports from the 
first three months last year. Last year, 
they amounted to 506.2 million euros, 
and this year, to 608.8 million euros, 
which is a 20.3% increase.

According to the latest available data 
from the National Bureau of Statistics, 
in the first three months of 2022, the to-
tal trade in goods with Italy amounted 
to 1,104.9 million euros. The export to 
import ratio stood at 81.5%.

Based on the data from the Republic 
of Serbia’s Ministry of Finance/Customs 
Administration, in 2021, 9,472 compa-
nies in the Republic of Serbia did busi-
ness with the Republic of Italy.

Of that, 7,814 companies imported 
from Italy and 551 exported to Italy. Fi-
nally, a total of 1,107 companies both 
exported to and imported from Italy. 

IN THE FIRST THREE 
MONTHS OF 2022, THE 

TOTAL TRADE IN GOODS 
WITH ITALY AMOUNTED TO 

1,104.9 MILLION EUROS
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BETWEEN SERBIA AND ITALY
According to the latest available data from the National Bureau of Statistics, in the 
first three months of 2022, the total trade in goods with Italy amounted to 1,104.9 
billion euros
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MIŠA PAVIĆEVIĆ
CEO of Elite Business Academy

E
lite Academy Balkans is 
part of the Italian Elite 
Academy based in Bel-
grade and it covers former 

Yugoslav republics, Bulgaria, Greece, 
Romania, Hungary and Albania. The 
Elite Academy’s headquarters is locat-
ed in Florence, Italy and is the centre 
for the EU and Switzerland. We spoke 
with Miša Pavićević, CEO of Elite Busi-
ness Academy, for the In Focus Italy 
edition.

You train and test workers and you 
say that you use revolutionary meth-
ods to do this Could you elaborate on 
this, please? 
� The team of Elite Academy’s lectur-
ers and mentors consists of highly edu-
cated professionals, with abundant ex-
perience in business and coaching. We 
nurture a unique approach to working 
with people based on the elite Italian 
model and the results related to educa-
tion which are proven to generate sub-
stantial business results. We use the lat-
est methods in the form of English tests 
PSYTECH, which help us understand a 
person’s characteristics, personal profil-
ing, expectations, leadership character-
istics, motivation and communication 
methods in training and testing of our 
attendees. Before starting cooperation 
with a company, I always insist that the 
company owner take the test first, to get 
to know them better and find out what 

awaits us in working with them. If they 
refuse to do so, we won’t cooperate with 
the company. According to the generat-
ed test results, we suggest further train-
ing programmes.

Participants in our programmes are 
motivated to cooperate with us, ready 
to improve their skills, acquire new ap-
plicable knowledge and progress in the 
business. It gives us the greatest sat-
isfaction to see the sparkle in the eye 
of people we have helped, by making 
them aware of their strengths and po-

tential and encouraging them to be 
even better. In addition to employees, 
we also scan the company by sector to 
identify problems. If we find deficien-
cies, we do further testing and suggest 

solutions such as additional training, 
relocation of employees to another ap-
propriate workplace and such. When 
we identify employees in the compa-
ny who have great potential, we suggest 
that they should be promoted. Practi-
cally speaking, we are creating a revo-
lution, because everything is new, dif-
ferent and focused on people. If people 
are sufficiently motivated and properly 
selected, the sky is the limit!

The Academy provides four levels of 
training. Who can attend these train-
ing programmes and how can some-
one become an Elite Academy Bal-
kans student? 
� We have different levels of training 
that we carry out in companies or halls, 
on our premises or online. Training ses-
sions vary depending on the level. Top 
Academy is intended for company own-
ers and top managers who are sent to 
Seville or Florence with their spouses to 
attend classes which last 7 days. This is 
business and life skills training.

Advanced School is intended for 
company owners, principals or man-
agers who want to advance. This level 

By making people aware 
of their strengths and 
potential, we encourage 
them to be better
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E A UNIQUE APPROACH TO 
WORKING WITH PEOPLE

 We need to have a broad 
understanding, devoid of 
meaningless beliefs and 

prejudices about everything 
around us
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fosters a unique individual approach 
where learning and testing are done 
one-on-one, with a tutor mentor, and 
the speed of learning or going through 
programme material is adjusted to each 
student individually. The training lasts 
between 3 and 7 days, and consists of 
the theoretical and practical part, af-
ter which the student is given the Elite 
Academy certificate.

Business Training is intended for 
lower and middle-level managers who 
are first tested in the company and in-
terested in working on themselves. The 
studying is done in groups of 6-15 peo-
ple, interactively, after which the stu-
dents are given the Elite Academy cer-
tificate. Basic School lectures on var-
ious topics which company owners 
want to use to motivate their co-work-
ers and improve certain characteristics. 
The training is conducted in groups of 
10-200 people.

Could you describe the typical Elite 
Academy student?
� The only prerequisite that our stu-
dents need to meet is the will to work 
on themselves and to progress. When 
there is no desire, nothing helps. The 
more we work on ourselves, the better 
we will be, first to ourselves, and then 
to our family, friends and the company 
in which we work. We need to have a 
broad understanding, devoid of mean-
ingless beliefs and prejudices about 
everything around us.

What is the situation with leadership 
in our country like today?
� Unfortunately, we are quite conserv-
ative in that aspect. There are good 
things, but also a lot of bad things that 
are passed down through the gen-
erations like education by criticism. 
Whole generations grew up exposed 
to constant criticism, and people who 
are constantly looking for excuses for 
everything they do or do not do, who 
sweeps things under the rug, figurative-
ly speaking, and so on. Only 10-20% of 
business owners work on themselves, 
i.e. are involved in personal education 
and training. Only if they work on them-
selves can they ask their workers to do 
the same. The markets of former Yu-
goslav republics are still too sheltered. 
If they truly opened their borders with 

the EU, I am confident that, in half a 
year, between 70-80% of them would 
disappear.

Business owners must understand 
that elevating standards should not be 
done because of EU regulations, but for 
their own sake, because that is the only 
way for them to progress and survive. 
There are top companies in Serbia that 
do really well because they have ap-
plied global and European standards. 
The way of doing business primarily de-
pends on the breadth of the owner's un-
derstanding. It’s not only about a busi-
ness idea. In parallel with the develop-
ment of the business, one should work 
on the company and invest in it. We all 
want change, but if we do not change 
ourselves, nothing will happen.

You mentioned that the Balkan ap-
proach to workers is quite authori-
tative. Which approach do you think 
is better?
� There are two macro periods in the 
development of entrepreneurship and 
companies in Serbia and the Balkans. 
One is the period of the Socialist Feder-
al Republic of Yugoslavia and the oth-
er is the period of transition, which is 
still ongoing in this part of the world. 
We are talking about the transforma-
tion of state and society into private 
capital, in different ways. Slowly, some 
companies are introducing the manag-
er-centred way of running a company. 
In our country, as the company devel-
ops, its owner will either continue to run 
the business themselves or hire profes-
sionals (managers) who they will pay 
to run the company. We are current-
ly at the very beginning of such a pro-
fessional way of managing a company, 
which has been a successful practice 
in Europe and America for 50 years. In 
most companies in Serbia, the rule of 
thumb is that the owner pays the em-
ployees as little as possible, and the em-
ployees do as little as possible because 
they are not adequately paid. This is not 
a fair game and it leads nowhere. In that 

game, without any motivation, people 
give 20-30% of themselves, a percent-
age which we have actually measured 
by doing the latest tests.

The implementation of the manage-
rial way of running a company is nec-
essary in order to establish the tools 
needed to properly manage the com-
pany. The leader-centred way of run-
ning a company has long been prac-
tised in America, and more recently in 
Europe. For comparison, in companies 
where the owner is a manager or direc-
tor with very few redeemable qualities, 
employees work with 20-30% of capac-
ity, whereas the company is run in the 
leadership style, and where employees 
are satisfied and motivated, the percent-
age is twice as high. In conclusion, we 
need to change how a company is man-
aged, choose proper people who will be 
compatible and put them in adequate 
positions. Only then will employees 
perceive the company as their own and 
give their best at work. It is necessary to 
create an environment for the winning 
team because a second league team 
cannot play in the Champions League.

In addition to financial, emotional 
motivation is also very important. In 
Serbia, a very small number of compa-
ny owners understand that people are 
the most important asset of any team. 
Soft skills, business skills and a good 
personality are very important. Of the 
10 company owners that we work with, 
two to three are extremely interested, 
three to five see it as interesting, and 
two always have the attitude "if they 
don’t want to work for us, there is al-
ways someone who does". Such own-
ers who fail to understand that peo-
ple are the most important asset in the 
company are already facing a serious 
problem while those company owners 
who want to find out more about this or 
those who have recognized that peo-
ple are the main asset are usually the 
ones who have been working on them-
selves. They understand that they have 
to learn and develop, they have recog-
nized that they need to work with peo-
ple in the right way, and they commu-
nicate properly, motivate, respect and 
ask their workers for their opinion. In 
that way, they invest in the company 
and guarantee positive results in the 
coming period. 

Soft skills, business skills and 
a good personality are very 

important
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W
ith a lot of Chamber’s ac-
tivities, Mirjana Kojić, Sec-
retary-General of the Ital-
ian-Serbian Chamber of 

Commerce talked about initiatives of 
the Chamber, their focus this year is on 
educational visits, Italian design day 
and about strengthening Italian-Serbi-
an businesses.

You presented a retrospective of initi-
atives for the previous year. Which in-
itiatives of the Chamber are the focus 
of this year?

In addition to the regular annual pro-
gram, which is diverse and covers dif-
ferent sectors, there are always ad hoc 

ones, which we organize in accordance 
with the interests of member compa-
nies, market demands or offers that we 
receive and in which we see benefits for 
the Italian-Serbian business communi-
ty. This year, the focus is on the IT sec-
tor, agri-food and machinery industry, 

as well as the energy sector. In June (16-
18.6.2022) our Chamber will be at the 
International Fair of Innovation and 
Digitization - We Make Future in Ri-
mini (Italy) where we will present our 
startups, give them the opportunity to 
place on the international market, em-
phasizing the importance and progress 
of the ICT sector in Serbia, which is at 
an enviable level. In the second half of 
the year, business missions are planned 
- B2B meetings of Italian and Serbian 
companies, especially in the field of 
agri-food industry and equipment. We 
continue with market searches that are 
constant throughout the year and dur-
ing which we organize business meet-
ings and visits of Italian companies to 
Serbian companies interested in prod-
uct distribution, this year mostly from 
the machinery and textile industry. We 
wish to end the year by celebrating 20 
years of our chamber's business, to re-
member where we started and where 
we are now. An exceptional opportuni-
ty to thank all the companies that have 
been with us all these years, to welcome 
new ones and jointly set goals for fur-
ther cooperation and work itself, as well 
as to reflect on the many concrete and 
positive results. 

To contribute and enhance coopera-
tion, encourage your members to ex-
press their demands and needs. What 
do your members need most?

We have constant good and concrete 
communication and cooperation with 
members, as well as with institutions in 
Serbia and Italy, business associations 
and other partners, and therefore dur-

LISTENING TO  
MARKET MOVEMENTS
MIRJANA KOJIĆ
Secretary-General of the Italian-Serbian Chamber of Commerce

We continue with market searches that are constant throughout the year and during 
which we organize business meetings and visits of Italian companies to Serbian companies

WE HAVE CONSTANT 
GOOD AND CONCRETE 
COMMUNICATION AND 
COOPERATION WITH 

MEMBERS
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ing meetings, visits and regular invita-
tions we try to gather as much infor-
mation as possible, in the best possi-
ble way, to support the business of com-
panies in the first place. There are also 
our short questionnaires, which com-
plete the information and the needs of 
the companies themselves. All these 
tools help us to define the annual plan 
of activities and gives us a large margin 
of action for any ad hoc activities due 
to current trends and topics.

In addition to networking and creat-
ing conditions for cooperation among 
members, there is a growing need to 
present the products and business 
membership, which the chamber pro-
vides through numerous seminars, 
workshops, dialogues with institutions, 
business missions and B2B meetings 
that allow companies direct contact 
and support in finding potential part-
ners as well as cooperation with insti-
tutions. I would like to add that lately 
we have received more and more in-
quiries from local companies for plac-
ing their products on the Italian mar-
ket, especially concerning the agri-food 
and ICT sectors. 
 
Recently, a group of high school stu-
dents from Trentino (Italy) visited 
you. Will there be more such educa-
tional visits?

It is with great pleasure that we are al-
ways available to support and host 
high school students who are getting 
acquainted with the real and practical 
meaning of internationalization, which 
was the goal of this last visit from Tren-
tino. We have had such initiatives in 
previous years as part of chamber pro-
jects, which are of great importance for 
young people. In addition, our Cham-
ber has been connected since its estab-
lishment, and has very good coopera-
tion, with many faculties in Italy and 
the University of Belgrade - Center for 
Career Development, which means 
that we provide internships for up to 
three months to support young peo-
ple and bring the business world clos-
er to them, of course within the initi-
atives and business of our structure. 
These are mostly the first business en-
gagements of students during or after 
their studies, so it is a big and serious 

task for us, and we can be proud of our 
great results. Many of our interns, both 
from Italy and Serbia, continued their 
business careers after internships with 
our members in representative offices 
across Europe or in Italian or interna-
tional companies in Serbia. 

The workshop “Vizija - The Vision” 
was held on May 31st 2022 in Bel-
grade. What was the purpose of this 
workshop? 

The workshop “The Vision” is a train-
ing format that Elite Academy has been 
promoting in Italy for several years, 
thanks to which over 2000 entrepre-
neurs and managers have been intro-
duced, and which was presented to the 
business community in our country for 

the first time. The purpose of this work-
shop is to stimulate entrepreneurs and 
managers in creating an ideal business 
environment for all employees and as-
sociates in order to increase productivi-
ty and corporate well-being. It is clear to 
all of us that the people and the results 
they are able to achieve are the key for 
a successful and very valuable compa-
ny. It is important to constantly nurture 
the needs of the team and support the 
growth and progress of each individu-
al, in order for the business to be sus-
tainable. The Chamber strives to organ-
ize events on similar topics in coopera-
tion with members of the HR sector, in-
cluding a seminar with Gi Group’s HR 
sector, to remind the importance of this 
element not only in business but in life 
in general. 

You participated in the conference 
on Italian design day 2022. How did 
it go and are there similar initiatives?

Italian Design Day (IDD) is an initiative 
promoted by the Ministry of Foreign 
Affairs and International Cooperation 
together with the Ministry of Culture, 
the Association for Industrial Design 
(ADI), the Compasso d'Oro Founda-
tion, the ICE Agency, Confindustria, 
the Milan Triennial and the Milan Fur-
niture Fair, the Federlegno Arredo As-
sociation and the Altagamma Founda-
tion, to celebrate the excellence of Ital-
ian design in the world.

The theme of the Italian Design Day 
for 2022 was "Regeneration. Design 
and new technologies for a sustain-
able future ", and in Serbia this top-
ic is narrowed by focusing on light as 
an integral "material" of architecture 
that defines, elevates, creates, refines, 
shapes, affects the perception of space 
and affects human well-being. On that 
occasion, the System of Italy in Serbia, 
in cooperation with the Museum of 
Applied Arts in Belgrade and the Fac-
ulty of Architecture of the University 
of Belgrade, presented a conference 
entitled: "Italian lighting technology: 
smart light for smart cities. Italian ex-
cellence in human-sized lighting de-
sign". Thanks to the partnership with 
"Artefacto", "Buck Lighting", "Berlight 
Design", "Light studio-Artemide" and 
"Lusso", this year's event in Serbia in-
cluded a rich exhibition of works in the 
field of lighting design of international 
leading Italian companies in this sec-
tor. Successful cooperation within the 
Italy System continued within the In-
ternational Agricultural Fair in Novi 
Sad, which was held on 21-27 of May, 
where our Chamber provided support 
to the Italian Foreign Trade Agency 
(ICE) in Belgrade during a seminar on 
the impact of new technologies in agri-
culture and opportunities for bilateral 
cooperation and during the presenta-
tion of EIMA International fair in Bo-
logna, one of the largest events in the 
field of agricultural equipment and 
machinery.

What are the further plans in strength-
ening Italian-Serbian business?

First of all, to listen to market move-
ments and the needs of companies in 
both Serbia and Italy, and to organize 
concrete initiatives accordingly. 

IT IS IMPORTANT TO 
CONSTANTLY NURTURE 

THE NEEDS OF THE TEAM 
AND SUPPORT THE 

GROWTH AND PROGRESS 
OF EACH INDIVIDUAL
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VLATKO SEKULOVIĆ
Attorney at the Sekulović Law Firm

W
e spoke with Vlatko Seku-
lović about the problems 
that banks have been ex-
periencing due to the war 

in Ukraine, law, economy and Italian 
investments in Serbia.
 
What problems could Serbian busi-
nesses and citizens experience in their 
dealings with banks, as a result of the 
war in Ukraine?
� Banks in Serbia recorded positive 
results in 2021, followed by the con-
solidation of the entire sector. Among 
other things, in that period, the biggest 
consolidation was OTP Bank taking 
over Societe General Bank. Favourable 
trends were still noticeable in the first 
quarter of 2022, but it is difficult to pre-
dict what the consequences will be for 
the stability of the global financial sys-
tem, including the one in Serbia, due 
to the war in Ukraine. Interruption of 
supply chains, rising prices, primar-
ily of energy, isolation of the Russian 
market and other factors are a serious 
challenge for the world and European 
and Serbian economies alike. Bearing 
in mind that banks’ crucial role in soci-
ety is the allocation of financial resourc-
es and financing of economic develop-
ment, every problem that businesses 
and citizens have can be reflected on 
banks. At the moment, those compa-
nies that are dealing with Russia in their 

business are exposed to risk. However, I 
believe that the European economy, in-
cluding the Serbian one in that context, 
which is closely connected with the US 
economy, is sufficiently prepared and 
resilient to withstand increasingly sig-
nificant shocks. Economic indicators 
remain positive, as do the forecasts of 
international financial institutions, de-
spite the projections of a lower global 
economic growth rate.
 
What can Serbia learn from Italy 
when it comes to law, economy and 
business?
� Italian businessmen are known for 
their high innovation level and the abil-
ity to solve unexpected problems very 
successfully in a short time. At the same 
time, businesspeople forming associ-
ations and cooperating with the com-
munity in which they operate are also 
an integral part of their entrepreneur-
ial mentality. Sometimes it seems as if 

there is no orderly system in that organ-
ization and that it looks quite sponta-
neous, which again does not change 
the end effect of creating a network 
that makes it easier for businessmen to 
achieve business goals or mitigate neg-
ative economic effects.
 
In which segments could Italian busi-
nessmen become more actively in-
volved in Serbia?
� I understand that modern capital-
ism in developed countries is increas-

ingly characterized by the application 
of ESG principles in companies’ opera-
tions, i.e. the application of high stand-
ards of environmental protection, social 
responsibility and transparent and in-
clusive governance. We no longer live 
in Friedman’s world from the 1970s, 
when the only responsibility of com-
panies was to make a profit. Today's 
large investment funds, banks, technol-
ogy giants, as well as shareholders on 
stock exchanges, are much more sen-
sitive to the social responsibility of the 
companies in which they invest and 
the conditions under which they make 
a profit. In that sense, I think that Ital-
ian businessmen could make a great-
er contribution to boosting this kind of 
awareness in our society.
 
Can we expect greater Italian invest-
ments in our country?
� Last month, the Italian-French group 
Stellantis announced a very significant 
investment in Serbia. At one time, in 
2006, resolving the issue of Zastava's 
debt to FIAT ensured the return of this 
corporative giant to Serbia and the re-
sumption of car production in Kraguje-
vac. At the time, this investment had a 
very significant psychological and rep-
utational effect on our country, re-posi-
tioning it on the global automotive in-
dustry map after complete isolation in 
the 1990s. Today, in the light of great 
macropolitical and macroeconomic 
changes, the production of electric cars 
in Kragujevac in Serbia has the signif-
icance that it had not only in 2006 but 
also in 1955 when car production was 
launched. In that sense, I expect that 
other Italian investors will follow suit 
with their production ideas and pro-
grammes, which demonstrates that 
the Serbian economy, engineers and 
workers can reach the very top of glob-
al trends. 

We no longer live in 
Friedman’s world from 

the 1970s, when the only 
responsibility of companies 

was to make a profit

ECONOMIC INDICATORS 
REMAIN POSITIVE
The production of electric cars in Kragujevac has great 
significance for Serbia
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C
onsistently with the aim to 
stimulate and encourage 
the growth of trade and the 
number of the Italian for-

eign direct investments (FDIs) on the 
Serbian market, our Chamber focused 
on organizing a variety of events of dif-
ferent nature and scope.

ACTIVITIES 
In order to help businesses to deal 

with the problems affecting their ac-
tivities, the Chamber plans a series of 
thematic meetings with the participa-
tion of renowned speakers from various 
sectors. The Chamber seeks to address 
current issues by following economic 
trends, current regulations and some 
more issues of interest to the members 
and the business community. 

In organizing events of this type, the 
Chamber tries to involve as many com-
panies as possible operating in Serbia 

with the aim of reaching effective solu-
tions that can help overcome the diffi-
culties faced by entrepreneurs. 

From September 2021 until June 
2022, in collaboration with our associ-
ate partners, 8 different events between 
webinars, workshops and others impor-
tant initiatives. The first three of our we-
binars concentrated on the legal and fi-
nancial sector, the first one of these was 
organized together with the renowned 
member law firm Jankovic, Popovic & 
Mitic, which covered the most impor-
tant areas of law relating to the daily ac-
tivities of a company, entitled ‘ANNUAL 
REVIEW - Relevant Rules and Practic-
es Regular Trade’; in collaboration with 
the partner BDO Business Advisory 
Doo, the webinar ‘Free Online Seminar 
on Major Changes to Tax Laws’ aimed 
at informing members on the most im-
portant areas relating to changes made 
to tax laws; finally, together with Law 

Milosevic firm, we organized a webinar 
concerning the Law on Archive Materi-
als and Archiving activities with the aim 
of clarifying doubts regarding what an 
archive book is and how it is supposed 
to be compiled. 

In collaboration with the German 
Chamber of Commerce, the Swiss 
Chamber of Commerce and our part-
ner Sky Express, we organized two we-
binars which covered the sector of cy-
bersecurity, entitled ‘Security of Busi-
ness Information Systems’ and ‘Infor-
mation Systems Security Management 
(MSSP)’, analysing the main causes of 
the increase in the cybercrime and how 
to choose the most effective security 
management system. 

During the webinar held by the 
World Bank in November 2021, ‘Relo-
cation of Supply Chains to Serbia: op-
portunities in post-Covid period’, we 
had the opportunity to participate and 

PROMOTION OF THE SERBIAN 
AND ITALIAN MARKET
The promotion of the Italian entrepreneurial presence in the Serbian market and the 
improvement of the Balkan country’s potential for extension and integration with the 
Italian industrial system is the core mission of our Chamber
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introduce our Chamber’s activities and 
work, explaining the cooperation be-
tween Italy and Serbia as well as ex-
periences of Italian companies in the 
supply chain and cooperation with lo-
cal companies.

In order to stimulate entrepreneurs 
and managers in creating an ideal work-
ing environment and consequently in-
crease the productivity and the corpo-
rate well-being, we organized two dif-
ferent workshop: in collaboration with 
Elite Academic Vision, it took place 
the workshop entitled ‘2020/2022 the 
world seems to divide: Healthy Vs Sick 
- Vaccinated Vs NonVaccinated - East 
Vs West’; the second of the two meet-
ings held on this topic was named ‘In-
tercompany contracts’, the CRS Inter-
national discussed the importance of 
offering adequate inter-company con-
tracts and how the absence or poor 
quality of these contracts can cause se-
rious damage to the company.

Different activities and meetings 
have been organized in collaboration 
with the other bilateral organizations 
in Serbia in order to support our asso-

ciate partners in finding new partners, 
promoting their business and expand-
ing their pool of collaborators and sup-
pliers: in November 2021, we organized 
different meetings between the repre-
sentatives of the festival We Make Fu-
ture, the most relevant characters of the 
digital market and the Institutions of 
Serbia, to evaluate the feasible collab-
oration from a global perspective and 
to give the opportunity to the best com-
panies to participate on the front line 
at the festival in Rimini in June 2022; 
within the Kopaonik Business Forum, 
our Chamber, participated at the Inter-
national Coffee Break, where the guest 
participants had the opportunity to get 
to know each other, connect, exchange 
experiences and ideas; furthermore, the 
annual Speed Business Meeting that 
took place at the Prezident Palace Ho-
tel in Belgrade, gave the possibility to 
our associate partners to expand their 
business and connections.

IN COLLABORATION WITH 
SISTEMA ITALIA
Our Chamber is committed to par-

ticipate and organize events togeth-
er with Sistema Italia, in order to pro-
mote the development of Italy abroad.

In October 2021, in Subotica the 
joint initiative of ‘Sistema Italia’ Road-
show Serbia was realized thanks to the 
collaboration of the Embassy of Italy in 
Belgrade, ICE, our Chamber and Con-
findustria Serbia; in total over 50 Italian 
and local companies took part and the 
initiative. This event aimed not only at 
sharing the possibilities and opportuni-
ties of both Italian and Serbian market, 
but also to affirm the Italian institution-
al presence in support of Italian com-
panies, which are already established 
in individual communities.

Our Chamber of Commerce took 
part in the organization of a calendar 
full of events, between tradition and 
sustainability, at the ‘Tasting of the VI 
Week of Italian Cuisine in the World’, 
from 22nd to 28th November 2021. To-
gether with our partners Sir & Će and 
Pupeat, importers of Italian products in 
Serbia, we have been committed to the 
realization of a tasting day to promote 
the Italian cuisine at the associated res-

Kopaonik Business Forum Sistema Italia

Italian Design Day
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taurant Nook, in Belgrade on the 25th of 
November, focusing the event on prod-
ucts and specialties of the excellent Ital-
ian cuisine. This event gave the oppor-
tunity to the participants to expand 
their business affairs and to create co-
operation between Italian producers 
and Serbian importers and distributors.

To celebrate the eccelency of the 
Italian design all over the world, at the 
sixth edition of the Design Day in Bel-
grade, the Italian Embassy in Belgrade, 
the ICE Agency and the Italian Cultural 
Institute in Belgrade, together with our 
Chamber of Commerce and Confind-
ustria Serbia, presented the conference 
entitled: “Italian lighting technology: in-
telligent light for smart cities. The Ital-
ian excellence of the lightning design 
at the service of the person.” 

“Ambassador” of the Italian design in 
Serbia 2022 was the Professor Corrado 
Terzi, followed by many other impor-
tant relators such as the Professor Mar-
co Palandella, the CEOs of Coelux Pao-
lo from Trapani, Buck Lighting Darko 
Budec, Marina Minozzi from the Gal-
leria Borghese and the engeneer Giulia 
Marzani from the project EnlightMe of 
the Alma Mater Univesity of Bologne.

Thanks to the partnership of Arte-
facto, Buck Lighting, Berlight Design, 
Light studio-Artemide e Lusso, this 
year the event in Serbia foresees a rich 
exhibition of models of lighting design 
and  (not only) from the leading Ital-
ian companies at an international lev-
el in the sector. 

ICE - Italian Agency for the Abroad 
Promotion and Internationalization of 
Italian Companies, led by director Anto-
nio Ventresca, attended the Novi Sad In-
ternational Agricultural Fair again this 

year, held from 21 to 27 May; in the Ital-
ian Pavilion, the agency brought an Ital-
ian delegation of 24 exhibiting compa-
nies. Furthermore, in collaboration with 
the trade association FEDERUNACO-
MA (National Federation of Agricultural 
Machinery Manufacturers) and CREA 
(Food and Nutrition Research Center), 
ICE held a seminar dedicated to the im-
pact of new technologies in agriculture 
and the opportunities for bilateral col-
laboration during which Ambassador 
Lo Cascio also spoke.

"EIMA International", one of the larg-
est trade fairs in the agricultural equip-
ment and machinery sector, was pre-
sented with the idea of encouraging Ser-
bian companies and supporting them 
to be exhibitors in Bologna.

DIALOGUES
The format ‘Dialogue with the In-

stitutions’ has always received much 
support from our partners, therefore, 
our Chamber continued strengthening 
this type of event to address the prob-
lems relating to entrepreneurs’ work 
and find valid solutions. One of the ‘Di-
alogue with the Income Revenue Au-
thority of Serbia’ was held on Novem-
ber 26th, 2021, in collaboration with 
the Franco- Serbian (CCIFS) and Ger-
man-Serbian (AHK) Chambers of Com-
merce: the meeting focused on meas-
ures dedicated to taxpayers and on the 
possibility of direct contact with offi-
cials in order to improve communica-
tion between the parties.

Furthermore, it has been organized 
together with the German, French, 
Hellenic and Belgian bilateral associa-
tions, another ‘Dialogue with the Min-
istry of Mining and Energy’ on Febru-

ary 22nd, 2022, to establish a constant 
dialogue between representatives of 
trade and business, therefore, compa-
nies that are part of bilateral organiza-
tions on the one hand and official insti-
tutions on the other.

In March, in collaboration with 12 
bilateral organizations in Serbia, we or-
ganized the ‘Dialogue with the Employ-
ment Agency’, where over 100 associ-
ated companies participated. The rep-
resentatives of the Agency introduced 
the participants to all the news within 
the program regarding active employ-
ment policy measures, the amount of 
financial support for employers, the 
categories of unemployed who can be 
hired, as well as other benefits that can 
be obtained through cooperation with 
the agency in question.

GENERAL ASSEMBLY OF 
MEMBERS
On March 17th, the General Assem-

bly of the Members of the Italo-Serbian 
Chamber of Commerce was successful-
ly held online, where around 40 repre-
sentatives and delegates of our associ-
ated partners took part in the meeting. 

During the Assembly, the upcom-
ing planned activities were presented, 
the financial report of the Chamber of 
2021 and together the activities of 2021 
were also reviewed. 

Eventually, the Assembly welcomed 
the three new members of the Board of 
Directors of the Chamber, coming from 
highly prestigious companies: Frances-
co Masci (CEO DDOR osiguranje Un-
ipol group), Nikola Vuletic (Chairman 
of the UniCredit Bank Executive Coun-
cil), Vladimir Babic (CEO Damiba Med-
ical and Damiba Trade Belgrade). 

Speed Business Meeting Pacu EnoGastro Revolution, Niš
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I
taly's automotive industry 
is best known for its auto-
mobile designs and small 
city cars, sports and super-

cars. The automotive industry made a 
contribution of 6.2% to Italian GDP in 
2019. Italy is one of the significant au-
tomobile producers both in Europe and 
around the world. Today the Italian au-
tomotive industry is almost totally dom-
inated by Fiat Group (now called Stel-
lantis); in 2001 over 90% of vehicles 
were produced by it. As well as its own, 
predominantly mass market model 

AUTOMOTIVE 
INDUSTRY OF ITALY
Italian cars won in the European Car of the Year annual 
award one of the most times among other countries 
(including Fiat most that any other manufacturer) and 
in World Car of the Year award also
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range, Stellantis owns the mainstream 
Fiat brand, the upmarket Alfa Romeo 
and Lancia brands, and the exotic Ma-
serati brand.

Italian cars won in the European 
Car of the Year annual award one of the 
most times among other countries (in-
cluding Fiat most that any other manu-
facturer) and in World Car of the Year 
award also.

The Italian automotive industry 
started in the late 1880s, with the Ste-
fanini-Martina regarded as the first 
manufacturer although Enrico Ber-

nardi had built a petrol fueled tri-cy-
cle in 1884.

In 1888 Giovanni Battista Ceirano 
started building Welleyes bicycles, so 
named because English names had 
more sales appeal, and in October 1898 
he co-founded Ceirano GB & C with his 
brothers Matteo, and Ernesto to build 
the Welleyes motor car. 

Isotta Fraschini was founded in 
1900, at first assembling Renault mod-
el automobiles.

The automobile industry grew 
quickly and manufacturers included 

ITALIAN CARS WON IN THE 
EUROPEAN CAR OF THE 
YEAR ANNUAL AWARD 

ONE OF THE MOST TIMES 
AMONG OTHER COUNTRIES 

AND IN WORLD CAR OF 
THE YEAR AWARD ALSO
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Aquila Italiana, Fratelli Ceirano, Soci-
età Anonima Italiana Darracq - Dar-
racq, Diatto, Itala, Junior, Lancia, Soci-
età Ceirano Automobili Torino, S.T.A.R. 
Rapid, SPA, and Zust.

During the first and the second 
World Wars and the economic crisis of 
the 1970s, many of these brands disap-
peared or were bought by FIAT or for-
eign manufacturers.

Over the years Italian automobile 
industry has also been involved in nu-
merous enterprises outside Italy, many 
of which have involved the production 
of Fiat-based models, including Lada 
in Russia, Zastava and Yugo in the for-
mer Yugoslavia, FSO (Polski Fiat) in Po-
land and SEAT (now part of Volkswa-
gen) in Spain.

The 1970s and 1980s were a time 
of great change for the car industry in 
Europe. Rear-wheel drive, particular-
ly on family cars, gradually gave way to 
front-wheel drive. The hatchback bod-
ystyle, first seen on the Renault 16 from 
France in 1965, became the most pop-
ular bodystyle on smaller cars by the 

mid-1980s. The Italian motor indus-
try's flair for innovative design contin-
ued in the 1980s, with its Uno super-
mini (1983) and Tipo family hatch-
back (1988) both being voted European 
Car of the Year mostly in recognition of 
their up-to-date and practical designs. 
The Uno was one of the most popular 

cars in Europe throughout its produc-
tion life, although the Tipo was not so 
popular outside Italy.

The Uno's replacement, the Punto, 
was launched at the end of 1993 and 
achieved similar success to its prede-
cessor, while its earlier Cinquecento 

played a big part in boosting the size of 
the city car sector in Europe during the 
1990s. It entered the new compact MPV 
market in 1998 with the quirky six-seat-
er Multipla, having already entered the 
full size MPV market halfway through 
the decade with the Eurovan as part of 
a venture with Peugeot.

In 1990s Italian auto industry be-
came again 3rd in Europe and 5th in 
World with annual output near 2 mil-
lion (with 2,220,774 maximum in 1989). 
But in 2011 it fell below 800,000 for the 
first time in half a century and is now 
6th place in Europe and 19st place in 
the World.

Italy today remains one of the sig-
nificant players of car design and tech-
nology, and Fiat has large investments 
outside Italy including 100% stake in 
the American automaker Chrysler as 
of January 2014. Fiat's fortunes have 
been helped since 2007 by the huge 
success across Europe of its new Fiat 
500 city car, although the 500 is manu-
factured in Poland and Mexico, rather 
than in Italy. 

ITALY TODAY REMAINS 
ONE OF THE SIGNIFICANT 
PLAYERS OF CAR DESIGN 

AND TECHNOLOGY
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R
enewable energy has developed rapidly in 
Italy over the past decade and provided the 
country a means of diversifying from its 
historical dependency on imported fuels. 

Solar power accounted for around 8% of the total elec-
tric production in the country in 2014, making Italy the 
country with the highest contribution from solar ener-
gy in the world that year. Rapid growth in the deploy-
ment of solar, wind and bio energy in recent years lead 
to Italy producing over 40% of its electricity from re-
newable sources in 2014.

The 2019 Eco-Innovation Index ranks Italy as 8th, 
right after the index’s leaders. While performance is 
12% higher than the EU average, scoring at 112, Ita-
ly has nonetheless regressed by 1.2 points compared 
to 2017. Italy shows best performance in resource-ef-
ficiency outcomes with 178 points, where the country 
ranks fifth after Luxembourg, Malta, UK and Ireland. 
The country’s performance in eco-innovation activities, 
eco-innovation outputs and socio-economic outcomes 
is just above the EU average. The worst performance of 
the country is in eco-innovation inputs, where the coun-
try ranks well below the EU average with 69 points. 
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I
talian neorealism tried to 
showcase both the physi-
cal and spiritual stumbling 
of the Italians and their ef-

fort to get out of it. For greater authen-
ticity, film directors used the still de-
stroyed locations of cities across the 
country and amateur actors and shot 
their fictional stories in the most real-
istic, almost documentary way. These 
films certainly became a testament to 
an epoch. 

The most important representatives 
of this direction in the film were Vittorio 
de Sica, Roberto Rosellini, Federico Fel-

lini (whose early works were done near 
the end of neorealism, as there was a 
shift of focus from society to the indi-
vidual), Cesare Zavattini and Luchino 
Visconti, who presented the social and 
economic problems of the time when 
societies were often faced with the is-
sue of ethics.

Without a doubt, Vittorio de Sica’s 
film Sciuscia/Ragazzi (1946) is one of 
the most representative examples of ne-
orealism in film for two reasons.

The first reason is certainly the fact 
that this film presented the very core 
of neorealism in the Italian film indus-

ITALIAN NEOREALISM 
AND ITS REPRESENTATIVES
After the Second World War, a new direction in film emerged in devastated Italy. 
In addition to French and German Expressionism, Italian neorealism was born in 
post-war Europe

WITHOUT A DOUBT, 
VITTORIO DE SICA’S 

FILM SCIUSCIA/RAGAZZI 
(1946) IS ONE OF THE 

MOST REPRESENTATIVE 
EXAMPLES OF 

NEOREALISM IN FILM FOR 
TWO REASONS
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try. The film takes place in Rome, with 
still present American soldiers, and it 
follows the lives of two boys, Giuseppe 
and Pasquale, who earn their living by 
cleaning shoes on the street. Although 
they are aware of how much they have 
to earn and why they are working (Gi-
useppe is younger and has a mother to 
take care of, while Pascal's parents are 
not alive), like all children, they also 
have their dreams. They dream of buy-
ing a beautiful white horse from its ex-
isting owner when they save enough 
money, and both of them would take 
turns in riding it. But one job is not 
enough to make enough money to buy 
the horse. Giuseppe's older brother 
gives them a business proposal, which 
they accepted and after they made 
enough money, unaware at the time 
that they made it illegally, they were ar-
rested and taken to prison with a bunch 
of other children, who ended up there 
for petty theft and who were also hop-
ing to help their own families to get back 
on their feet financially and ultimate-
ly survive. In prison, their main enemy 
will be neither a guard nor someone 
from the cell, but the notion of ethics. 
This film encompasses all the motives 
represented in neorealism.

The second reason is the fact that 
this film was the first to win the Oscar 
for the best film in 1947 outside the Eng-
lish-speaking area, and thus was the in-
itiator of this special award. 

Another Vittorio Da Sica’s film - Ladri 
di biciclette (1948) - also won an Oscar 
in 1949 and is considered one of the 

best Italian films of all time.
Although the true beginning of ne-

orealism has been widely contested by 
theorists and filmmakers, the first ne-
orealist film is generally thought to be 
Visconti's Ossessione, released in 1943, 
during the occupation. Neorealism be-
came famous globally in 1946 with Rob-
erto Rossellini's Rome, Open City, when 
it won the Grand Prize at the Cannes 
Film Festival as the first major film pro-
duced in Italy after the war.

Italian neorealism rapidly declined 
in the early 1950s. Liberal and social-
ist parties were having difficulties pre-
senting their message. The vision of the 
existing poverty and despair, present-
ed by neorealist cinema, was demor-
alizing a nation anxious for prosper-
ity and change. Additionally, the first 
positive effects of the Italian economic 
miracle period—such as gradual rises 
in income levels—caused the themes of 
neorealism to lose their relevance. As 

a consequence, most Italians favoured 
the optimism shown in many Amer-
ican movies of the time. The views of 
the post-war Italian government of the 
time were also far from positive, and 
the remark of Giulio Andreotti, who was 
then a vice-minister in the De Gasperi 
cabinet, characterized the official view 
of the movement - neorealism is "dirty 
laundry that shouldn't be washed and 
hung to dry in the open".

Italy's move from individual con-
cern with neorealism to the tragic frail-
ty of the human condition can be seen 
through Federico Fellini's films. His ear-
ly works La Strada (1954) and Il bidone 
(1955) are transitional movies. The larg-
er social concerns of humanity, treat-
ed by neorealists, gave way to the ex-
ploration of individuals. Their needs, 
their alienation from society and their 
tragic failure to communicate became 
the main focal point in the Italian films 
to follow in the 1960s. Similarly, Anto-
nioni's Red Desert (1964) and Blow-
up (1966) take the neorealist trappings 
and internalise them in the suffering 
and search for knowledge brought out 
by Italy's post-war economic and po-
litical climate.

In the early 1950s, the neorealist 
torch was picked up by artists like Sici-
ly's Bruno Caruso, whose work focused 
on the warehouses, shipyards and psy-
chiatric wards of his native Palermo.

The Neorealist period is often sim-
ply referred to as "The Golden Age" of 
Italian cinema by critics, filmmakers 
and scholars. 

ANOTHER VITTORIO DA 
SICA’S FILM - LADRI DI 

BICICLETTE (1948) - ALSO 
WON AN OSCAR IN 1949 
AND IS CONSIDERED ONE 

OF THE BEST ITALIAN 
FILMS OF ALL TIME
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IN NAPOLI, 
WHEN LOVE 

IS NEAR

As a testimony to its 
extraordinary history, the Naples 
region hosts an unparalleled 
concentration of UNESCO 
World Heritage sites: the Center 
of Naples itself; the Roman 
archaeological sites of Pompeii, 
Herculaneum and many more
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T
he city was founded in the 
8th century BC as Parthe-
nope, by Greek settlers 
from the nearby city of 

Cumae, itself founded by Greeks from 
the island of Evvia, in the area between 
Monte Echia and the island of Me-
garide, on a previous 2nd millennium 
BC settlement named Phaleros, a name 
connected to one of the Argonauts. The 
Cumaeans founded Neapolis ("New 
City") at the area of today's Piazza Mu-

nicipio in 6th century BC, and the town 
became one of the most important 
Greek polis of Magna Grecia and the 
whole Mediterranean Sea.

In 320 BC, the city was conquered 
by the Romans, who let it maintain its 
Greek culture and language. With the 
fall of the Roman Empire, the town was 
conquered by the Byzantines, to be-
came capital of an independent duchy.

Naples was later governed by Nor-
mans, Swabians and Angevins, who 

made it a capital; the King of Sicily be-
came King of Naples after the Sicilian 
Vespers. During the first half of 17th 
century, Naples was one of the main 
centers of the Spanish monarchy, and 
the most populated city in Europe, with 
more than 400,000 inhabitants.

After tragic events, like an eruption 
of Mount Vesuvius in 1630, the revolt 
of Masaniello in 1647 against the Span-
ish government, and the plague that 
killed half of the population in 1656, 
Naples reached a glorious period un-
der the government of the House of 
Bourbon, that made it one of the most 
relevant cities in the continent about 
culture, economy and politics. Follow-
ing the French and Napoleonic inva-
sions, the Kingdom of the Two Sicilies 
was established in 1815, restoring the 
Bourbon dominance over Southern It-
aly and Sicily and making Naples the 
third most relevant city in Europe and 
the first one in present Italy for inhab-
itants and economy.

The annexation of the Two Sicilies 
to the newborn Kingdom of Italy in 
1861 spelled, in fact, the beginning of 

a long period of decline for Naples and 
all Southern Italy. The town suffered 
the heavy bombings of World War II, 
that left deep scars in its monumental 
heritage, but succeeded in kicking out 
the German occupiers during the re-
volt known as "the four days of Naples".

Traffic in Naples can be extremely 
heavy, similar to that of other big cities 
like Paris and New York. Extensive ex-
cavation works are ongoing to complete 
some metro segments, adding further 

NAPLES HAS VIBRANT 
MARKETS AND MANY 
SMALL SHOPS THAT 

SELL EVERYTHING FROM 
CLOTHES TO HOUSEHOLD 
APPLIANCES AT PRICES 

MUCH LOWER THAN 
IN MOST OF WESTERN 

EUROPE
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to traffic in some areas. A typical exam-
ple is the train station area, which is un-
dergoing a complete makeover (a mod-
el of how it will look is observable in the 
interior of Stazione Centrale), plus the 
excavation of a metro line connecting 
it with Capodichino Airport. Another 
example is Piazza Nicola Amore (com-
monly known as Piazza Quattro Palazzi 
because of the four twin buildings sur-
rounding it), where metro line excava-
tions revealed an ancient Roman tem-
ple, whose structure will be integrat-
ed in the futuristic station designed by 
the world-class architect Renzo Piano.

Normal traffic regulations are gen-
erally observed in Naples; however, it is 
prudent to follow the locals when cross-
ing the street. Since pedestrians often 
cross the street in the middle of the block, 
Neapolitan drivers are very attentive, and 
accidents are very rare. Remember to al-
ways look left (and not right) for incom-
ing cars or motorbikes, since circulation 
follows European standards.

Naples has vibrant markets and 
many small shops that sell everything 
from clothes to household appliances 

at prices much lower than in most of 
Western Europe. Especially to be seen 
is the Porta Nolana, Pignasecca and the 
Vasto markets, which also give a grasp 
of popular Neapolitan life. Don't miss 
the impromptu fish market which hap-
pens especially on Sunday morning at 
Rotonda Diaz, the central square of Via 
Caracciolo. Small fishing boats come 
ashore, and directly sell fresh and often 

alive fish and octopuses, a very charac-
teristic and joyful scene of Naples' life.

Naples is becoming increasingly 
popular with a younger generation of 
Italians and foreigners who flood into 
the city and lend renewed vitality to its 
nightlife. The hippest scene is around 

the bars and cafes on Piazza Bellini, 
Piazza Santa Maria la Nova and Piaz-
za San Domenico Maggiore, becoming 
busy after 23:00. Also, Piazza San Pas-
quale and Mergellina are typical plac-
es for the local movida. If you want to 
venture to the outskirts of the city, there 
are many bars and clubs near the port 
and boardwalk of Pozzuoli.

While Neapolitans (and Vigili Ur-
bani, the town's local police) are large-
ly tolerant to youngsters drinking, hav-
ing fun and making noise, even at late 
hours, getting drunk and causing dam-
age or littering is not tolerated.

Campanian wine has become fa-
mous worldwide in the last decade or 
so, and delicious naturally lightly car-
bonated mineral water with minerals 
from Vesuvius is available and worth 
searching out.

Many songs are dedicated to Na-
ples. One of them is the popular song 
by Dean Martin called In Napoli. It is 
also interesting that Naples is twinned 
with Serbian city of Kragujevac, as well 
as with Athens, Greece and Sarajevo, 
Bosnia and Hercegovina. 

MANY SONGS ARE 
DEDICATED TO NAPLES. 

ONE OF THEM IS THE 
POPULAR SONG BY DEAN 

MARTIN CALLED IN NAPOLI
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O
nce in Portofino walking 
might be your best op-
tion. The town is not 
large and most hotels 

and beaches are a short walk from the 
harbor. Alternatively, mopeds seem 
to be a popular choice for getting 
about, especially for those people vis-
iting several of the small regional 
towns like Paraggi or San Fruttuoso 

on their own schedule.
Once again, should you be fortunate 

enough to have a boat at your disposal, 
that would be another convenient way 
to move around the area. There are 
rentals available in the harbor.

The Portofino harbor is surrounded 
by restaurants, each serving their own 
unique versions of the regional spe-
cialties. From Italian "comfort food" to 

fine dining, there will be an option for 
any dining preference. As far as wine 
is concerned the region is known for 
some unique white varietals, includ-
ing some notable Pinot Grigios. The 
available reds are also quite flavorful, 
so don't avoid them completely. Sev-
eral of these wines may not be availa-
ble outside of Italy, so sample liberal-
ly while you can. 
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I FOUND MY LOVE IN PORTOFINO
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D
id you know that one of 
the most common causes 
of fires and floods in the 
home is faulty plumbing 

pipes and electrical installations? It 
can happen to anyone. Considering 
that water pipes in our cities are more 
than half a century old, pipeline 
failures and pipe bursts are common 
occurrences. Hence, it becomes clear 
that household insurance is the best 
way to protect yourself from unfore-
seen troubles in the home.

Natural disasters are also one of the 
things we cannot influence, and they 
are especially common during May, 
June and July when our country has the 
wettest weather of the year.

The most common home accidents 
in Serbia are fires and water spills from 
pipes. Therefore, the best way to pre-
serve your movable and immovable 
property is to insure it. Trust us when 
we say that household insurance is 
not expensive. For only 1,890 dinars a 
month, you can insure your home, and 
the insurance covers damage for up to 
2.5 million dinars.

Property insurance includes:

*insurance against fire and other 
hazards: lightning, explosion, storm, 
hail, earthquake, flood, landslide, leak-
age of liquids and gases, water spillage 
from pipes

*insurance against burglary and 
robbery

*insurance of glass against breakage
We are waiting for you at our offic-

es at 16, Ruzveltova Street in Belgrade 
or one of over 250 of our branches 
throughout Serbia. 

If you want to find out more about 
AMS Osiguranje's services, please call 
0800-009-009 or go to www.ams.co.rs .

Contact us and we will make you an 
offer suited to your needs, requirements 
and financial standing. 

Trust us when we say that 
household insurance is not 

expensive

DON’T COVER DAMAGES CAUSED 
BY FLOODING BY YOURSELF 
You NEED to insure your home with AMS Osiguranje. "That can never happen to me!" 
Think again!
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